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Koenig & Bauer AG (KBA) is one of the pioneers of German engineering, and also a globally successful printing press 
manufacturer. Modern, networked production processes, which place a particular focus on product and delivery quality, 
energy efficiency, labour safety and environment protection, contribute to the success. KBA-Industrial Solutions, which 
assumes the role of manufacturing service provider for the other companies of the KBA Group, was recently certified to DIN 
EN ISO 9001 and 14001 Standards (see page 44). The important quality and environmental management certificates 
complement the company’s certification to BS OHSAS 18001:2007 regarding occupational health and safety. The quest for 
quality has to start from the shop floor. Picture shows a modern machining centre handling the precision machining of large 
cast parts for KBA printing presses and customers at its Würzburg factory.

SUCCESS UNDERPINNED BY A QUEST FOR QUALITY 
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Needed: Leaders, innovators, and also 
a press free from shackles of control

For #FreethePress, a campaign in the UK, the 
top 2017 New Year’s resolution is to ‘help keep the 
British press free’. ‘Say no to Sec 40 and Leveson Part 
2’, the campaign urges citizens in the UK, because 
‘press freedom, the lifeblood of  democracy, is under 
attack’. The campaign sprung up after the British 
Government opened up a public consultation on 
the next stage of  the Leveson Inquiry. The British 
people are being asked two questions. Should the 
government implement Section 40 of  the Crime 
and Courts Act 2013? And should the government 
go ahead with Part 2 of  the Leveson Inquiry? The 
#FreethePress campaign exhorts people to say an 
emphatic No to both the questions. 

An article on the WAN-IFRA website says the public 
consultation launched by the UK Government, end-
ing on 10th January, could have chilling consequences 
for press freedom both in Britain and around the world. 
E. Perotti, the writer, encourages all those passionate 
about freedom of  expression to make their voice 
heard by joining the campaign #FreethePress. Perotti 
says “the national, regional and local newspaper 
industry – and journalism itself  – is under attack 
from those seeking to control and silence the press 
through the introduction of  crippling costs sanctions 
in Section 40 of  the Crime and Courts Act 2013”. 

WAN-IFRA strongly believes that such a 
rule would be in breach of  Article 10 of  the  
European Convention on Human Rights, that Section 
40 of  the Crime and Courts Act 2013 should 
be repealed and the Leveson Inquiry discontinued. 
The article points out that “such rules translate to an 
attempt to control public debate and, if  passed in a 
country that is supposedly a bastion of  free speech, 
will set a dangerous precedent for media freedoms 
in other, less democratically established parts of  the 
world”. 

At a time when even in India there is quite a bit 
of  talk, especially in media circles, about attempts 
being made by certain sections of  the establishment 
and those supporting them to keep a tight rein on 
what is being reported, the government must make 
an unequivocal rejection of  all accusations of  it 

muzzling the press by clearly stating that it is in favour 
of  a free press and that there will be no interference 
at all. And also ensure that what is said is practised. 

*********************
 
Do read Ben Shaw’s article in this issue about the 

top five digital challenges for publishers in 2017. 
Challenge No. 5, Shaw says, is platform publishing 
– publishers must focus on their core audiences, 
determine which platforms their readers are most 
likely to access and create content that works well on a 
given platform. Challenge No. 4 is VR (virtual reality) 
and 360 video; Challenge No. 3 is video. Shaw refers 
to the 2016 edition of  the Trends in Newsrooms 
Report by WAN-IFRA’s World Editors Forum which 
includes a section on VR, among other examples 
of  how publishers around the world are using their 
insights and organisational strengths to engage their 
audience in exciting new ways. He also refers to the 
WAN-IFRA advisory recommending that publishers 
begin by establishing a vision and focus for their 
brand’s video presence. 

Challenge No. 2, according to Shaw, is growing 
alternate revenue streams – expanding activities that 
are already in your portfolio, using existing strengths to 
finance ventures into completely new areas – or doing 
both. The five most important areas for publishers to 
drive new revenue, he says, are diversification, digital 
marketing services, local events, e-commerce and 
video. And the No. 1 challenge? Well, it’s Change. 
The only sure thing about the newsroom of  2017 is 
that it will not be like the newsroom of  2016. The 
successful news publisher will be one who has the 
vision to innovate and develop new digital products. 
In other words, a natural leader. 

So, let us look forward to a free press which will 
allow leaders and innovators to thrive. Here’s wishing 
all of  you a Very Happy, Healthy and Prosperous 
New Year. 
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“Mobile is exposing our long-held 
incorrect assumptions about 
digital media – particularly around 

‘Mobile media disrupting 
long-held assumptions’
Jay Lauf, the publisher and president of Quartz, ‘a digitally native news outlet’, says 
statistics have shown that people are spending more time on mobile phones than ever 
before, especially when it comes to news consumption. In a survey, 73 per cent of 
respondents said they used mobile, and 23 per cent desktop, while print, TV and radio 
accounted for only 4 per cent. Susan Philip reports

interstitials… In other words, they are lousy desktop 
ads shoehorned into your smartphone.” 

Talking of  avoiding terrible ad experiences, Lauf  
said ‘empathy’ was key. He put forward a framework 
for preparedness: 

Question your assumptionsa. 
Reframe the problemb. 
Practise empathyc. 

Elaborating on assumptions, he said one common 
assumption was: “People will page through every 
section of  our site like they would the morning 
paper.” But this is belied by statistics.  Other common 
assumptions are: “People will watch this because they 
are used to tuning in every night to the evening news” 
and “Readers will put up with bad ads because they 
think our content is worth it.” But feedback from 
readers rubbished such assumptions, he said, quoting 
examples of  comments from readers. 

On the other hand, Quartz works on a different set 
of  assumptions: 

 Most people are not going directly to   a. 
  qz.com as part of  their daily habit. 

 User interactions on mobiles are very    b. 
    different from  those on desktops. 

 There is an infinite number of  other   c. 
  things the reader could choose to be doing  
  right now. 

Most people will not put up with bad ads  d. 
   just because they are loyal to our brand or  
   the story is really good. 

Elaborating on the process of  ‘reframing the 
problem’, Lauf  said, “Because we have started relying 
on robots to put our ads all over the Internet, we 
describe the ads in robot words, instead of  human 
ones.” 

advertising,” says Jay Lauf, speaking at the WAN-
IFRA India 2016 Conference held in Kolkata recently. 
Lauf, the publisher and president of  Quartz, ‘a 
digitally native news outlet’, said statistics had shown 
that people were spending more time on mobile 
phones than ever before, especially when it came to 
news consumption. To the question, when it comes 
to news, which device are you most likely to be using, 
73 per cent of  respondents answered “mobile” and 
23 per cent responded with “desktop” while print, 
TV and radio accounted for only 4 per cent, he told 
participants at the Conference. However, said Lauf, 
advertisers and publishers had been slow to adapt to 
this new reality. 

Jay Lauf.
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E x p l a i n i n g 
that Quartz 
had “launched 
on the precipice 
of  mobile over-
taking desktop” in 
September 2012, 
Lauf  took the 
audience through 
a brief  account 
of  history and 
ways to avoid 
terrible advertising 

experiences, illustrating his talk with case studies 
drawn from experience. Quoting Derek Thompson 
in The Atlantic, March 2013, he said “Most mobile 
ads today are either banner ads – little rectangles 
clinging to the edge of  your screen – or disruptive 
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And finally, on the subject of  ‘practicing empathy’, 
Lauf  focused on the ‘Reply all’ section. Stewart 
Butterfield, Slack CEO, had said, “We wanted to 
create something people would watch a second, third, 
fifth time…” The feedback received for the ads by 
the Slack team was extremely positive, Lauf  said. It 
received 16 million views on YouTube. 

Lauf  cited other examples of  successful 
programmes, and reader / viewer feedback. “I love 
the way you handle ads so much that I disabled 
adblocker for qz.com,” said one satisfied viewer, 
James Thigpen. “Quartz didn’t forget the ads like 
many redesigns do. They made display ads that look 
good on phones,” said another – Benjamin Pescoe 
of  Facebook. And, “I just intentionally watched a 
Rolex ad on Quartz,” reported Jack Marshall, digital 
media reporter with the Wall Street Journal. 

Lauf  quoted case studies to show how news should 
be delivered on the mobile and how advertising 
should be experienced in such a setting. And is the 

<

strategy working for Quartz? Yes, and how? Lauf  
said the positives were:

More than 160 blue chip advertisers •	
Premium prices•	
90 per cent  retention rate •	
Almost 5 per cent revenue growth in two years •	
Quartz, owned by Atlantic Media Company, 

publisher of  The Atlantic, National Journal, and 
Government Executive, is a digitally native news outlet 
for business people in the new global economy. It 
publishes “bra-cingly creative and intelligent jour-
nalism with a broad worldview, built primarily 
for the devices closest at hand: tablets and mobile 
phones”. At Quartz, Lauf ’s focus is on “figuring out 
how to make high quality, high integrity journalism 
commercially viable for the long term,” according to 
the company website. 
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BY SPECIAL ARRANGEMENT WITH WAN-IFRA

News organisations around the world are 
gradually embracing the use of  analytics 
and metrics in the editorial decision-making 

process, but the degree of  sophistication of  their 
approaches varies significantly.

There is no shortage today of  off-the-shelf  tools 
to track audience behaviour, often represented by big 
monitors with real-time traffic data spread around the 
newsrooms. But many news organisations do not go 
beyond rudimentary or generic approaches focused 
mainly on short-term, day-to-day goals. What sets 
aside best practice examples – what we call ‘editorial 
analytics’ – is a strategy that is tailored to a specific 
outlet’s particular editorial priorities and organisational 
imperatives. (What is your organisation trying to achieve 
editorially, who is your audience, is your business model 
based on subscriptions, advertising, non-profit?).

Driving the development are new roles in the 
newsroom such as audience editor, audience 
development editor, oraudience engagement editor. 
Thesse individuals are responsible for developing 
and using analystics for editorial purposes - analytics 
that were in the past predominantly used to track 
commercial objectives.

Older metrics such as page-views and unique 
browsers are increasingly being bolstered by new 
measures such as social interactions, attention time, and 
loyalty as news outlets seek to extend the shelf-life and 
distributed reach of  their content. At the same time, 

How Germany's Die Welt 
uses metrics
The recently published report ‘Editorial analytics: how news media are developing and using audience 
data and metrics’, by the Reuters Institute for the Study of Journalism, looks at how newsrooms across 
Europe and North America are developing and using analytics in their newsrooms. This excerpt from the 
report focuses on the Axel Springer-owned daily Die Welt

World News Publishing Focus
Your Guide to the Changing Media Landscape

new tools such as Chartbeat, Parse.ly, and NewsWhip 
have emerged to help with editorial decision-making – 
article placement and headline testing, for example. 

More in-depth, detailed analysis
By supplementing more generic analytics platforms 

such as Omniture and Google Analytics, the newer tools 
allow for more in-depth and detailed analysis, enabling 
newsrooms to gain an even deeper understanding of  
how their stories are performing and what makes their 
audiences tick. Broadly speaking, a small number of  
publications in the US and in the UK pave the way, but 
some legacy market leaders and new startups across 
Europe are following closely behind.

Despite being primarily associated with digitally native 
brands such as BuzzFeed, Gawker, and The Huffington 
Post in the past, analytics are becoming increasingly 
central to how legacy news organisations such as 
the Guardian and the Financial Times produce their 
journalism and make informed editorial decisions. 

The study found that geography, scale and resources 
were not crucial factors in defining a sophisticated 
approach to editorial analytics. It‘s more a question of  
how resources are allocated. Many legacy organisations 
with large newsrooms use far more primitive analytics 
than some small start-ups interviewed for the report.

With a few significant exceptions, most continental 
European newsrooms have adopted analytics in an 
incremental and bottom-up manner as various online 

BEST PRACTICE IN EDITORIAL ANALYTICS
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editors pick up new skills in the course of  doing their 
jobs and less as a result of  a strategic decision made 
at the top of  the organisation. A role, let alone a 
whole team, fully dedicated to audience development 
is not common across continental Europe. Audience 
development is performed, but frequently on the side 
by people with many other responsibilities.

Sophisticated approaches in Europe
But some European news organisations are 

developing their own sophisticated approaches to 
editorial analytics. Die Welt in Germany and ONet in 
Poland have more in common with market leaders in 
English-speaking countries than they do with some of  
their less sophisticated domestic competitors.

Die Welt provides a good example of  a clear, strategic 
attempt at equipping journalists in the newsroom with 
tools that are in line with the organisation’s editorial 
priorities and that take into account its business model. 
The Axel Springer-owned title has developed an in-
house tool to calculate an ‘article score’ for all published 
articles. The score represents the performance of  each 
article, aggregating data from different analytics tools 
including Chartbeat. It ranges from 0 to 30 points and 
the total comprises five elements: Page Impressions, 
Time Spent on the Article, Social Media Shares, Video 
Views, and Bounce Rate. While the traffic element 
has a prominent place, accounting for between 0 and 
10 points, it's balanced by the other elements, which 
account for between 0 and 5 points each, up to a total 
of  20, which is two-thirds of  the total maximum score 
(30). The different elements are chosen to reflect Die 
Welt‘s overall priorities – not only high traffic but also 
engagement and various forms of  multimedia and 
social use.

Die Welt is an example of  an organisation that sees 
analytics as a strategic priority and has tailored them 
to their needs: quality content and a business model 
based on a metered paywall, which allows users to view 
20 articles for free on the same browser every month.

Analytics are especially important to Die Welt, given 
that most of  its commissioning is done by online 
editors. The daily print edition – produced by a dozen 
editors, photo editors, and designers, who don’t assign 
stories – draws exclusively from the stories that have 
been published online first. Die Welt also shows how 
good analytics are as much about tools and technology 
as they are about culture and organisations. As Die Welt 
Managing Editor Kritsanarat Khunkham explains, the 
article score aims to provide journalists with simple and 

clear indications of  how their articles are performing, 
while promoting quality content rather than just reach.  

Encouraging journalists to use metrics
The scores are also included in a daily email sent by 

Editor-in-Chief  Jan-Eric Peters to the whole newsroom. 
In this way, the system aims to empower journalists by 
helping them understand how their content performed, 
where there is room for improvement, and what actions 
can be taken. It ultimately encourages journalists to 
use metrics and analytics to support their editorial 
judgement and make data-informed decisions. 

The clearly communicated metrics in Die Welt's 
article score are democratising data by making story 
analystics accessible toevery member of  the newsroom. 
Another example of  this is the Guardian's Ophan, an 
in-house analytics tool launched in 2012 as the result 
of  an internal hackday, which offers minute-by-minute 
data on individual articles. Such open and user-friendly 
tools are rarely found in organisations with a more 
generic or rudimenary approach to analytics.

In-house tools such as Ophan and Die Welt’s article 
score are a powerful addition to general tools such 
as Google Analytics and Facebook Insights, and 
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The cover of  the Reuters Institute Report.
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editorial tools like Chartbeat, Parse.ly, and NewsWhip. 
However, because editorial analytics are most effective 
when they are tailored to the priorities and goals of  a 
given organisation, as well as the context in which it 
competes, there is no single method for doing analytics 
‘the right way’ – or indeed one set of  tools that will give 
an organisation everything it needs. 

News organisations need to consider how they can 
develop their analytics capability by ensuring they 
combine the right set of  tools. Equally important is 
an organisational structure that has the expertise to 
use these tools, and a newsroom culture that embraces 
data-informed decision-making. 

Die Welt’s development of  the article score, for 
example, is part of  a strategic process that focuses on 
making sure the outlet produces quality content rather 
than click-bait – stories that readers will actually want to 
spend time with, perhaps share, maybe even pay for.

 
A different method at Bild

On the other hand, Bild – a tabloid Springer title 
with a greater emphasis on advertising and high traffic 
volume, and operating under a ‘freemium’ pay model 
rather than a metered paywall – calls for a different 
method.

<

Printers	 from	 Arcot,	 Chidhambaram,	 Coonoor,	 Cuddalore,	 Dindigul,	 Gudiyatham,	 Guntur,	 Hosur,	
Kadapa,	 Karur,	 Kochi,	 Krishnagiri,	 Madurai,	 Nellore,	 Palakkad,	 Puducherry,	 Sirkazi,	 Srivilliputhur,	
Thiruvanathapuram,	Thiruvanamalai,	Tirunelveli,	Thoothukudi,	Trichy	and	Vellore	attended	the	SIPA	
Xpo	2016,	held	in	Salem	in	November	last	year.	There	were	109	stalls	with	67	exhibitors,	including	HP	
Indigo,	Konica	Minolta,	Xerox,	Cannon,	Epson,	Megabond,	Auto	Print,	Macro	Print	and	Aciyan	Print.		The	
exhibition	was	organised	by	the	South	India	Printers’	Association,	which	has	54	printers’	associations	
as	its	affiliates	from	across	South	India,	and	hosted	by	the	Salem	Offset	Printers’	Association.

Printers from South India meet in Salem 

Yet while approaches to analytics vary depending on 
the organisation and its goals, they are fundamentally 
about helping journalists understand and effectively 
navigate a changing media environment.  New media 
trends, such as the rise of  distributed content on social 
media and messaging apps, online video and the rise of  
the mobile web, require publishers to continuously re-
examine how they can develop new metrics and forms 
of  analysis, and better integrate a culture of  analytics 
into their organisations.

However, the publishing industry still very much lags 
behind leading technology, advertising, and e-commerce 
companies in terms of  its use of  analytics. It’s clear 
that editorial metrics are still evolving, as newsrooms 
seek to develop a process where quantitative evidence 
supplements more qualitative editorial expertise. 

(The Reuters Institute Report, based on more than 30 interviews with 
senior executives, highlights best practices in analytics strategies. Authors 
are Federica Cherubini, a media consultant and editorial researcher 
who has worked on numerous projects for WAN-IFRA, and Rasmus 
Kleis Nielsen, director of  Research at the Reuters Institute. The report 
is available for downloading from the Reuters Institute at [http://bit.
ly/21jBhcd]. This article was originally published in the April-May 2016 
edition of  World News Publishing Focus, the bi-monthly magazine 
published by WAN-IFRA.)

The exhibition created quite a buzz, as can be seen here, with visitors crowding around the various displays.

<

GXPress Magnum Compact Ad 2015.indd   1 2/19/15   8:21 AM
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As the print business continues its transformation 
and publishers are faced with sluggish growth in 
digital advertising, myriad new social channels 

sprout quickly, new types of  video emerge, and new 
chat apps are drawing users away from social media.  
We publishers must continue to innovate in the way we 
communicate with our audiences and must strategically 
test and grow promising new business areas in which to 
participate. As many news media companies begin to 
plan for this year, we at WAN-IFRA Advisory believe 
there are five must-face challenges for publishers in 
2017. 

Challenge Number 5: Platform publishing
Google and Facebook have locked horns in the battle 

to speed up the mobile web for publishers in order to 
take a dominant position in the distribution of  news 
content online. With Google’s Accelerated Mobile 
Pages (AMP) and Facebook’s Instant Articles vying to 
make reading news stories easier and faster on mobile, 
how should publishers approach these opportunities? 

The question is not whether to join the platforms, 
but rather how. In the same way a circulation manager 
would position single-copy boxes at the busiest 
intersections in a given market, so should editorial 
teams create outlets on the busiest online destinations. 

The need to drive traffic back to a publisher’s core 
website or app should not be dismissed, since it is a 
key method by which publishers will maintain control 
of  their brands into the future. That said, Google’s 
solution gives the publisher more control over the 

BY SPECIAL ARRANGEMENT WITH WAN-IFRA

It has never been more challenging for publishers to engage with their audiences meaningfully, and 
at the same time it has never been more crucial for publishers to create new sources of revenue, 
says Ben Shaw

Top 5 digital challenges 
for publishers in 2017 

distribution of  their content, while Facebook’s solution 
most likely offers the larger boost in engagement and 
stronger protection from mobile ad blocking. 

Publishers must focus on their core audiences, 
determine which platforms their readers are most 
likely to access and create content that works well on 
a given platform, all while focusing on attracting loyal 
and engaged subscribers to their owned and operated 
platforms. The fragmentation of  platforms is only 
beginning, and with the rising use of  messaging 
apps that allow for private-group social networking, 
publishers will need a clear platform distribution 
strategy.  

Challenge Number 4: VR and 360 video
While virtual reality (VR) clearly is not yet a 

mainstream phenomenon, the technique is quickly 
gaining acceptance, and the barriers to entry are 
becoming low enough that newsrooms should at 
the very least be experimenting with it. With the 
uncertainty as to whether VR will truly catch on, 
many newsrooms wonder if  they should invest in 
training and equipment. The consensus is that VR 
has great potential to tell stories but should be seen as 
an additional medium, not one that will replace other 
forms of  storytelling.

The Knight Foundation reports that the overall VR 
market is growing. The number of  new investors in 
technology, content creation, and distribution of  virtual 
reality experiences was up 27 per cent in 2015 from the 
previous year and is projected to continue growing .
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One low-cost solution is to partner with an academic 
institution. Robert Hernandez of  the Annenberg 
School for Communication and Journalism at the 
University of  Southern California says it makes perfect 
sense for newsrooms to collaborate with universities. 
His students are experienced and well equipped for 
360-degree video production. 

The 2016 edition of  the Trends in Newsrooms 
Report by WAN-IFRA’s World Editors Forum includes 
a section on VR among other examples of  how 
publishers around the world are using their insights 
and organisational strengths to engage their audience 
in exciting new ways. For more information, see http://
www.wan-ifra.org/trends_newsrooms_2016. 

Challenge Number 3: Video
Publishers around the world are diving into online 

video – but turning video investments into incremental 
revenue streams is one of  the core challenges facing 
news publishers today. Pre-roll advertising will not be 
enough, because it negatively affects the user experience 
and generates a limited amount of  inventory. So how 
can you develop your video business?

Online video is the fastest-growing advertising 
category, thanks to exploding mobile video 
consumption and the spread of  internet-connected 
devices. According to Zenith Optimedia, global online 
video advertising will grow by an average of  20.1 per 
year between 2015 and 2018.

But how can a publisher develop a realistic, effective 
digital video strategy? WAN-IFRA Senior Video 
Consultant Robb Montgomery says, “To support 
a higher level of  video literacy across the enterprise, 
managers must allocate video skills and resources 
wisely.”  

WAN-IFRA Advisory recommends that publishers 
begin by establishing a vision and focus for their 
brand’s video presence. Following that, a publisher 
must focus on the ‘nuts and bolts’: how to produce the 
video, where it will be hosted, who will manage it, how 
it will be monetised, and finding a partner organisation 
that can enrich it and fulfill capacities that will not be 
carried out internally.  

Challenge Number 2: Alternative revenue stre-
ams

It has become apparent that we are not going to 
find a one-to-one replacement for the print business 
model that served many of  us so well for so long. 
As an industry, we have been focused on finding a 
single answer to the decline of  print for far too long. 

Our readers, customers and competitors in the online 
space have become too unpredictable. 

In today’s media markets, we cannot afford to spend 
months or years developing a single long-term strategy 
that will save our brands. Media companies must rely 
on a pipeline of  smaller, yet profitable, initiatives that 
are launched in a strategic fashion to sustain their digital 
growth. Simply managing the decline of  the legacy 
business while hoping that digital revenue makes up 
for it is a doomsday scenario. But where to start?

There are three basic approaches that publishers can 
employ to grow their revenue streams: Expand activities 
that are already in your portfolio, use existing strengths 
to finance ventures into completely new areas – or do 
both. The five most important areas for publishers to 
drive new revenue are diversification, digital marketing 
services, local events, e-commerce and video. 
WAN-IFRA has published an in-depth report on 
alternative revenue streams that highlights many 
cases of  how publishers around the world are 
successfully tapping into new sources of  income. 
More information is available at http://www.wan-
ifra.org/revenue_report. 

Challenge Number 1: Change
There is only sure thing about the newsroom of  

2017: It will not be like the newsroom of  2016. Change 
is part of  a thriving media operation, especially when 
it comes to the technology it employs. Project scopes 
that were financially impossible become affordable, 
and powerful devices are now in the hand of  every 
reporter and editor.

Is innovation at the front of  your newsroom? Do 
you have a process in place to develop your next new 
digital product? If  you do not, you will always find 
your newsroom and your business behind the curve. 
So many new technologies and so many potential new 
directions are emerging that bringing concepts from 
design thinking and project management into your 
operation becomes the only solution.

As publishers continue on the long and often difficult 
path toward digital transformation, they must commit 
themselves to being bold, thoughtful leaders that bring 
a reachable vision for change and a sense of  urgency 
to their teams. And it has become clear that the future 
will involve many more digital activities than any of  us 
are currently engaged in.

 (The writer is director of  Global Advisory, WAN-IFRA. This article 
was originally published in the September-October 2016 edition of  the 
World News Publishing Focus, the bi-monthly magazine published 
by WAN-IFRA.)

<
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The comments shared on the Communications 
Initiative Network about whether journalists 
should merely report or offer comments and 

solutions as well were triggered by Warren Feek’s 
response to a recent book, Journalism in Conflict 
Conditions: Worldwide Perspectives, published by Nordicom 
in collaboration with UNESCO (United Nations 
Education, Scientific and Cultural Organisation) 
and the chair of  Freedom of  Expression, Media 
Development and Global Policy at the University of  
Gothenburg. The ongoing discussions raise some 
relevant points that journalists ought to ponder over.

Here’s one opinion (Prof  Mahmood Mamdani, 
Ugandan academic, author and political commnetator): 
“Reporting on events is not just a passive process; in 
constructing a narrative for the readers, the journalist 
plays an active role in defining the event in question 
(an uprising, protest, invasion) and underlining what 
is at stake. In so doing, the journalist both reports as 
well as joins the effort to forge a way forward.” 

Another comment prefers to classify journalists 
into three different  categories – those whose job 
is merely to report, others who are mere stringers 
reporting on local happenings,  and  those (at a 
higher level) who are authorised to make editorial 
comments on an issue. For the two former categories, 
reporting on events is just a passive process, sticking 
to facts and statistics (so many killed, so many injured, 
so many displaced) so that their readers are able to 
make  informed decisions. Is it that simple? When a 
journalist reports on a corrupt deal, whether at the 
local, regional or national level,  doesn’t just giving 
the facts itself  amount to ‘taking sides’, in the fight 
against corruption?  

Does a journalist merely 
report or offer solutions?
Should journalists be objective and merely report, without comment, or do they have 
a duty to go beyond and add their own perspectives, and help in finding solutions? 
The debate is as old as media itself, but it has been revived on the Internet, recently 
on the Communications Initiative Network, particularly with reference to reporting on 
conflict situations such as those prevailing in Afghanistan, Syria and South Sudan.     
Sakuntala Narasimhan offers her opinion

A recent report from Reporters Without Borders 
says India is Asia’s deadliest country for media 
personnel, ahead even of  Pakistan and Afghanistan.  
According to the Committee to Protect Journalists 
(CPJ) quoted on the website MoneyLife (founded by 
well-known investigative journalist Sucheta Dalal), 27 
Indian journalists were murdered in the past 24 years – 
the gruesome case of  Jagendra Singh of  Uttar Pradesh 
who was reportedly set  on fire by the police  last year 
for exposing wrong-doings by VIPs, comes to mind, 
as does the case of   Akshay Singh in Madhya Pradesh. 
Straight, objective reporting can in itself  be loaded 
with subjective dimensions, because of  the choice of  
the subject (“going for the corrupt”). A stringer too, 
for that matter, can “expose” corrupt goings-on, and 
help focus attention beyond the local readership. We 
do not have water-tight compartments.

Does reporting on conflict situations differ from 
other reporting? Can one remain strictly ‘objective’ 
in the face of  conflict that is laden with human 
misery, courage,  turbulence and  brutality, as well as 
dimensions of  touching humaneness?  One chooses 
what one wants to see and report on.

One chapter of  the Nordicom book is on 
photojournalism and the use of  images. Recall last 
year’s picture of  a three-year-old Syrian boy lying face 
down on a sandy beach, dead,  after the  boat he was 
on with others fleeing as immigrants capsized, and the 
more recent picture of  a five-year-old boy, disheveled 
and covered with blood, sitting dazed after a bomb 
attack in West Asia. Can one say that journalists 
covering such conflict situations should only ‘report 
objectively’? No way. The coverage itself  introduces 
elements of  subjectivity, calling for sympathy from 
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the reader. Words and photographs complement 
each other, and the visuals help draw attention and 
deliver the news faster, more eloquently, than written 
words.

The discussion also covers journalists’ choices when 
confronted with their own dilemmas as professionals 

– the reduction in the number of  newsroom reporters 
in the West, for example. Technology can render 
human reporters redundant (one can cull news 
reports via the Internet, instead of  visiting the police 
headquarters, or sports arena, for instance) Can one 
remain untouched and ‘objective’ in addressing or 
reporting on developments?

As a journalist with four decades of  working 
in various capacities (covering events, reporting 
on developments, investigating leads plus writing 
opinion pieces), I feel we cannot generalise – each 
journalist has strong points different from another’s, 
and different proclivities. And these can colour a 
report just as much as personal biases or agendas. In 
the collection of  personal anecdotes by the winners 
of  the prestigious Chameli Devi Jain award of  the 
Media Foundation, published by Tranquebar, each 
contributor  recalls how she came to journalism and 
wrote the stories that won her the coveted  award. 

The stories were winners precisely because the 
reporters addressed their subjects  in a manner 

that riveted attention and 
urged the reader to read 
on till the end instead of  
glancing at the headline 
and  turning the page (as 
with routine, daily news 
reports in the mainstream 
media). Whether one is 
reporting on malpractices 
in government hospitals, 
or tracking insurgents 
through forest territory, 
the ‘writer’ or reporter 
can never be kept separate 
from the writing, even 
when strict objectivity is 
maintained. That is the 
difference between good 
reporting and passable 
coverage. Some ‘citizen 
journalists’ (citizens not 
trained as journalists and 

<

not professional reporters) do a great job of  reporting, 
others provide vital links to big stories that someone 
else can follow up if  the story merits larger coverage.

Some time ago, there was a ministerial suggestion 
that journalists should also have norms of  training 
drawn up, just like doctors or professors. The 
suggestion was turned down quickly, but the bottom 
line is that some inputs cannot be imparted by training 
or textbooks, and it is these nebulous elements that 
separate good reporters from the run-of-the-mill 
colleagues. Whether one should merely report or offer 
solutions, is not a yes-or-no binary. There are shades, 
and as in music or the culinary arts, some inputs 
defy measurement or classification. Good writing or 
reporting is, well, good reporting. The proof  is in the 
response it elicits from the reader.

(The writer, based in Bengaluru, is herself  a recipient of  the Media 
Foundation’s Chameli Devi Award for Outstanding Woman Journalist 
1983. Her fortnightly columns on gender issues and consumer rights ran in 
the Deccan Herald for 27 years. She had earlier worked for The Times 
of  India in Mumbai.)
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Convergence – opportunities 
and challenges 

Technology-driven change has impacted journalism – in the way 
news is produced, disseminated and relished. They help journalists 
dig up fresh facts faster and handle abundant audience feedback, 
opinions, and varied perspectives on the same news stories. A 
feasible template to implement professional cross-media practices 
has been more intricate than anticipated. Chandra Shekar S. and 
Major Ashwyn C.S. explain

More and more citizens are exhibiting their 
concern for vicissitudes occurring the world 
over. This is discernible in the photographs, 

video footage, comments through blogs and 
stories of  consequence shared with journalists. A 
dynamic landscape with varied witness accounts and 
commentaries is causing journalism to undergo a 
metamorphosis in both form and content.

Fragmented audience preference is driving media 
companies to tailor their content/programmes to 
suit niche audiences. In addition, attention is drawn 
towards adoption of  business models based on selling 
advertising space in newspapers and on broadcast 
television. As a result, companies are compelled 
to innovate, to survive and also become profitable. 
Some are unable to adapt, and face unfavourable 
consequences. 

The perceptible deterioration of  quality journalism 
is a reflection of  the burden on traditional news 
organisations and their journalists; unmistakably 
due to fewer reporters on fewer beats, there are 
fewer new perspectives, fewer verifications, and less 
inspired storytelling. Such a trend can lead to a crisis 
in journalism. Nevertheless, such negativity would be 
partially offset by new forms of  emerging journalism: 
citizen journalism and data journalism. Reports that 
are fact-based, verified and corroborated about the 
real world through text, audio, and video is what 
audiences can relate to, share, and appreciate. Good 
journalism enables creating and strengthening of  
communities. 

Here are the challenges and opportunities of  
convergence viewed through different lenses:

Dealing with speed and quantum of  information • 
flow from diverse sources simultaneously
Shrinking innovation cycles, leading to • 
less verification, more sensationalism, mis-
information
Clash of  editorial cultures due to differential • 
leanings on quality factors 
Struggle for sponsored funding, digital • 
subscription strategies, paywalls, advertisement 
revenues
Deprivation of  ownership of  content due to • 
collaborative work 
Effort on engaging consumers’ attention, even • 
while on the go without interruption in daily 
routines  
Demanding roles of  multi-skilled journalists  like • 
backpack journalists or one- man- bands
Journalism institutions turning proactive, using • 
cognitive apprenticeship upgrading  syllabi 
and technological infrastructure for mitigating 
challenges
Need and ability to divide attention among devices, • 
daily activities and real-life conversations
Changing demography of  online readership; • 
preference for mobile phones 
Story crafting in appropriate formats for • 
optimised delivery
Diminishing costs for storage capacities, • 
broadband networks, open interfaces 
Incessant trade-offs between the editorial and • 
commercial content  

Convergence has eroded numerous traditional 
differentiators in the market. Geographical 
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differentiators remain distinctive factors despite 
variations in patterns of  reporting and editorial 
priorities based on the size of  the news ‘patch’. 
Despite similarities in a mix of  stories, the editorial 
‘take’, style and tone can be a key differentiator. 
Another differentiator gaining importance is price. 
It poses another kind of  challenge, since the news 
media market is progressively becoming more 
competitive. 

Access to increasing numbers of  news voices 
through the Internet along with as many methods 
to spot and endorse a story, brings with it a sense 
of  immediacy, of  risk, and the desire to be first. 
Attention seeking/drawing content supersedes 
traditional points of  differentiation. Catchy captions 
are driving new forms of  news and resurgence of  
soft news. Wooing the audience depends solely on 
promotional efforts, either within the online portfolio 
utilising social media or via paid promotions. 

(Chandra Shekar, S. is from Anna University, Chennai, and Major 
Ashwyn, C.S. from the 14 Engineer Regiment, Secunderabad. This paper 
was presented at a national seminar on Implications and Influences of  
New Media Technologies on Journalism organised by the Department of  
Journalism, MOP Vaishnav College for Women, Chennai.) 

<

Journalist awarded compensation
The	Bombay	High	Court	recently	directed	Union	

Territory	of	Daman	and	Diu,	and	Dadra	and	Nagar	
Haveli	 to	 pay	 Rs	 4	 lakh	 as	 compensation	 to	 an	
editor	of	 a	daily	 for	 illegally	 handcuffing	him	 in	
public	and	parading	him	on	the	streets.	A	Division	
Bench	of	Justice	Abhay	Oka	and	Justice	A.	A.	Sayed	
was	 hearing	 a	 plea	 filed	 by	 Satish	 Banwarilal	
Sharma,	 managing	 editor	 of	 Sawera Times on	
July	 2,	 2009.	 Sharma	 claimed	 he	wrote	 various	
articles	that	exposed	alleged	misdeeds	of	a	former	
administrator	of	union	territory.	He	claimed	that	
the	administrator,	seeking	revenge	for	the	articles,	
filed	 a	 FIR	 under	 Section	 384	 (punishment	 for	
extortion),	 Section	 504	 (intentional	 insult	 with	
intent	 to	provoke	breach	of	peace)	 Section	506	
(punishment	for	criminal	intimidation)	the	Indian	
Penal	Code	against	him.
Police	arrested	Sharma	on	June	30,	2009,	and	

handcuffed	 him	 on	 the	 streets	 of	 Daman.	 An	
enquiry	 was	 ordered	 into	 the	 incident	 after	
Sharma	 sent	 a	 legal	 notice	 to	 the	administrator	
and	concerned	police	authorities.	

(Courtesy:	The	Hindu)

<
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It’s just fast-paced news 
youngsters want
Today’s is a fast- paced society that wants quick changing news at every moment. 
Convenience and flexibility have gained importance. Shorter stories are preferable to 
detailed ones. People have become sceptical about the reliability of news. A survey 
conducted among college students tried to determine what is considered ‘responsible 
journalism’ and identify preferred mediums of news and information. Arpita Maitra 
has more on the survey which threw up some interesting results

We live in changing times. Socio-political 
and economic developments all over the 
world have made a deep impact on many 

institutions. Globalisation has added a new dimension 
to capitalist economy, investing nations with new 
roles and responsibilities. The developments have 
raised questions about democracy, the role of  nation-
states, citizen leaders, and of  the media as well. 

Article 19 (1) (a) of  the Constitution of  India 
guarantees freedom of  speech and expression and 
includes within its ambit the Freedom of  the Press. 
Especially in a mixed society like India, the media has 
a pivotal role to play because of  its ability to mobilise 
the thinking process of  millions. 

Today, we see a highly-commercialised media, be 
it print, electronic or social, with each constituent 
organisation wanting to be the first in breaking news. 
Unchecked freedom is open to abuse and could lead 
to disorder and anarchy. The media is no exception 
to this rule. While traditional media is characterised 
by the ‘one-to-many’ information flow pattern, 
new media is characterised by the ‘many-to-many’ 
information-sharing pattern. A sea-change is apparent 
in the nature of  communicative practices themselves, 
apart from changes in the news-gathering techniques 
and the new diversity in genres that are developing 
through people’s use of  Internet-based services such 
as Facebook, Whatsapp and Twitter.

It is incumbent on the media to exercise its 
freedom within reasonable boundaries, and practise 
what is called ‘responsible journalism’. But are we 
really witnessing responsible journalism today? A 
survey conducted among students aged between 
18 and 21 years sought to answer the questions as 

well as identify the preferred medium of  news and 
information among the age-group. 

The study specifically aimed at comparing print and 
online media It sought to examine the relationship 
between the uses of  print medium and gratifications 
obtained, examine the relationship between the uses 
of  the online medium and gratification obtained, and 
analyse the gratifications provided by both print and 
online media. Altogether, 300 media students in the 
identified age-group were presented a questionnaire 
which had both open-ended and close-ended 
questions. The selected students were users of  both 
print and online media. 

An analysis of  the responses to the survey show 
that tablets, mobile phones, laptops and desktops are 
merely instruments which allow access to information. 
Coverage of  news by newspapers and magazines both 
in the print and broadcast categories are considered 
authentic and reliable because they are in writing and/
or are well-established entities, the respondents feel. 

Whatsapp, Twitter, Facebook are individual, 
sometimes governmental or non-governmental 
sources which are not bound by any laws and 
therefore can be true, misleading, false or even illegal, 
the respondents believe. Information based on facts, 
recorded footage, photographs and documents are 
more reliable while information based on comments 
and forwards are less so, they feel.

Though the survey was chiefly about information 
and its distribution and absorption, it brought to 
light new disturbing trends in the ways in which 
information is assimilated. It was found that the young 
generation and the one preceding it want information 
at their fingertips, plagiarism is on the rise and original 
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stories and original research are on the decline. The 
practice of  cross-checking facts with two or more 
sources is not being followed as it is found to be 
time-consuming. 

With the increased role of  and importance attached 
to the media, the need for its accountability and 
professionalism in reportage cannot be emphasised 
enough. Times are changing in the world of  media, 
especially when it comes to consumption of  news. 
Today’s is a fast-paced society which wants quick 
changing news at every moment. Convenience and 
flexibility have gained importance. Shorter stories are 
preferable to detailed ones. People have become very 
sceptical about the reliability of  news. 

As an aside, almost 30 per cent of  the students did 
not answer the open-ended questions – this provides 
an insight into the analytical ability of  the student 
generation and the extent of  their patience to write, 
or even to read newspapers and editorials. 

(The author is assistant professor, Department of  Communication, 
MOP Vaishnav College for Women (Autonomous), Chennai. This paper 
was presented at a national seminar on Implications and Influences of  
New Media Technologies on Journalism organised by the Department of  
Journalism, MOP Vaishnav College for Women, Chennai.)
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December 16th 2012 will be remembered for 
more reasons than one. It was the day when a 
young paramedical student was brutally raped 

on a moving bus in Delhi. The girl, named ‘Nirbhaya’ 
or the fearless one, died while undergoing treatment. 
The rape generated a wave of  protests across India. 
Young people thronged public spaces demanding 
justice for the girl and better safety measures for 
women. What was striking about the protests was that 
while they were led by young men and women who 
were educated, urban and middle-class, they reached 
out and connected with others from a diverse range 
of  backgrounds throughout Indian society. The main 
tool that helped them connect and initiate protest 
was social media – Facebook and Twitter. These 
spaces played a vital role in expressing the collective 
public anger, frustration and outrage against the 
government’s failure to respond effectively. 

Due to growing public pressure, expressed through 
social media and at public gatherings, the government 
responded with the setting up of  a judicial committee 
headed by J. S. Verma, a former chief  justice of  India. 
The five accused in the Delhi gang-rape case were 
convicted and sent to jail.

India's 16th general election was held over nine 
phases in April and May 2014. It was a landslide 
victory for the BJP (Bharatiya Janata Party) and saw 
the installation of  Narendra Modi as prime minister. 
The elections were also noteworthy for the role that 
social media played in generating political awareness 
and buzz before voting commenced. Some even 
believe that social media played a big role in deciding 
which party won the most seats.

The then ruling Congress Party and  the BJP, which 
was the main Opposition party, earmarked 2-5 per 
cednt of  their election budgets for social media, 

The information deluge and 
the understanding of it 
Social media puts a plethora of information at users’ fingertips. But does the present 
student generation process the information suitably? And does such information make 
them politically aware? Activism and awareness creation are long-term processes, 
says Shakti Swaminathan, as he tries to provide some perspective

according to an October 2014 study by IAMAI and 
Mumbai-based market researcher IMRB International. 
The BJP's prime ministerial candidate, Narendra 
Modi, was among the first Indian politicians to set 
up a website and today is on Twitter, Facebook and 
Google+.

The three American social media giants – Facebook, 
Twitter and Google – emerged as major players in the 
general elections with political parties and candidates 
competing with each other to break the news. After 
the 7th round of  polling, there were 49 million Indian 
elections-related conversations on Twitter, more than 
double the 20 million such conversations on Twitter 
for all of  2014. 

The pervasive and persuasive power of  the Internet 
today cannot be ignored. It is estimated that the 
number of  broadband connections in India is more 
than twice the size of  the British general population. 
Social media adoption among Internet users is around 
84 per cent today, which translates to 110 million 
Facebook and 33 million Twitter accounts. India 
marks the highest growth in social media usage in the 
Asia-pacific region.

With the rapid growth of  social media, there is an 
abundance of  political information available, news 
articles shared, blogs, online groups, online petitions, 
status updates, Facebook pages of  newspapers, 
magazines, politicians etc.  The cache of  information 
is available to the youth, who are the largest 
consumers of  the social media and the majority of  
India’s population. The information is available. But 
do the youth process the available information? And 
by doing so, do they become politically aware?

A total of  200 students (both male and female) 
were administered a questionnaire and invited to 
participate in a focus group. They were asked a wide 
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range of  questions which covered aspects such the 
number of  hours they spent on the Internet, their 
sources of  news, use of  social media, and voting 
experience. They were quizzed on their awareness of  
current affairs and what their political opinions were 
most shaped by.

A majority of  youngsters surveyed (98 per cent) had 
smartphones and, consequently, access to 24-hour 
Internet connectivity. They log in for at least five 
hours a day (49 per cent) and spend their free time 
scrolling through Facebook (90 per cent), checking 
out videos on YouTube (92 per cent) and uploading 
pictures on Instagram. Over the years, Facebook has 
also become their source of  news (86.5 per cent). 
Compared to the college-going youth of  a decade 
or so ago, information is more accessible to today’s 
generation and they are perhaps more aware of  what 
is happening in their environment. A fleeting glance 
at their Facebook news feeds is enough to give them 
a faint picture of  happenings in the world. 

However, the study revealed that though youngsters 
are aware of  news in general, they have only a 
superficial understanding of  it or lack sufficient 
analysis to form a political opinion. Students have 
knowledge of  the stories that make it to the front 
pages or headlines of  a channel (86 per cent). 
These are the stories that are defined by the media 
as important. News that involves celebrities and 
eminent personalities has higher recall value among 
students. 

In terms of  understanding the political milieu of  
the country, analysing news and questioning the 
different kinds of  information that they are exposed 
to, the youth had a long way to go, the study found. 
The first step in making the youth politically aware is 
to persuade them to take part in the electoral process. 
The 50:50 divide in voting and choosing the NOTA 
(None of  the above) option is a disturbing sign and 
needs to be addressed, since India has the highest 
youth population in the world.

Involvement in social media has the capacity to have 
an impact within political and legal systems. Social 
media, if  used effectively, has the potential to put 
pressure on and influence governments. Social media 
tools offer people a chance to gain a perspective on 
issues in other nations and allow people to become 
involved in means of  communication often perceived 
as controlled by ‘mainstream’ and ‘elite’ media outlets.  
However, the study showed that the youth failed to 
capitalise on the benefit of  online news. Their source 

of  news was largely confined to the Facebook pages 
of  the top newspapers of  the city.

Though it is evident that students of  today have 
the ability and the urge to act when they see or 
hear about injustice in the country, it is imperative 
that social media is used properly in order to work 
effectively. Those who engage in activism through 
social media have to be dedicated, persistent and 
reach out to those who are affected by the issue that 
is being raised through it. There is the danger that 
online activism can result in ‘slacktivism’ (63.5 per 
cent believe that the Internet helped in channelising 
their need to act) and movements can slow down and 
supporters can lose interest easily. There is also the 
possibility of  the issues and movements turning into 
popularity contests through personal use of  social 
media. If  today’s youth are to become more involved 
in online activism, it is important that young people 
really believe in the issues they are standing for. They 
will then attempt to gain support for movements 
even when interest seems to be fading.

However, there many positives, including the 
fact that the overall interest in politics among the 
college-going youth has increased since the advent 
of  Facebook (58 per cent).  Students are more vocal 
today and are choosing to express their views through 
various forms, be it online or participating in rallies – 
healthy signs of  a democracy.  It appears that students 
are not entirely shying away from politics. Given a 
suitable platform, perhaps in college, there can be 
greater political consciousness among the youth of  
the country (70 per cent want politics to be initiated 
at college level).

 (The writer is a lecturer at Mount Carmel College, Bangalore. This 
paper was presented at a national seminar on Implications and Influences 
of  New Media Technologies on Journalism organised by the Department 
of  Journalism, MOP Vaishnav College for Women, Chennai.) 

<

For more such articles, 
visit the website of the 
Press Institute of India
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NDTV	journalist	Ravish	Kumar	has	won	the	Bala	
Kailasam	 Memorial	 Award	 for	 2016,	 for	 using	
mass	 media	 innovatively	 towards	 furthering	 a	
social	cause.	He	received	a	cash	prize	of	Rs	50000	
as	well	as	a	citation	in	the	Television	category.
Others	 who	 received	 citations	 were	

Chandrasekhar	 Reddy	 in	 the	 Documentary	
section	for	his	Fireflies	in	the	Abyss;	Mandakini	
Gahlot	and	Vidya	Krishnan	for	their	article,	Drug	
Deals,	 published	 by	 The	 Caravan;	 and	 Scroll.in	
reporter	M.	Rajshekhar	in	the	World	Wide	Web	
category	for	his	reportage	on	the	Cauvery	water	
sharing	 dispute	 between	 Karnataka	 and	 Tamil	
Nadu,	which	took	a	closer	look	at	sand	mining	in	
Tamil	Nadu,	and	for	his	'Ear	to	the	ground'		series	
of	stories	from	across	the	country.
The	 award	 was	 instituted	 by	 Cinema	

Rendezvous,	 a	 not-for-profit	 organisation	 that	
started	out	as	a	film	club	in	2012	but	now	works	
with	all	forms	of	media.	The	organisation	started	
presenting	 the	 award	 in	 2015.	 The	 awards	 are	
given	in	print	media,	world	wide	web,	television	
and	documentary	categories.	Bala	Kailasam	was	
a	media	 professional,	 documentary	 film-maker	
and	activist.
“We	want	to	recognise	meaningful	media	and	
journalists	 who	 have	 highlighted	 social	 issues	
effectively	and	brought	them	to	the	fore	in	print,	
television,	 documentary	 and	 the	 web,”	 said	
director	Naga	of	the	Cinema	Rendezvous	Trust.
Accepting	the	award	at	a	function	on	December	

8th,	 Mr.	 Ravish	 Kumar	 said	 television	 media	
played	a	vital	role	in	strengthening	democracy.	“I	
am	moved	 to	 hear	 that	 Bala	 Kailasam	 too	had	
felt	 the	 same	way.	We	 can	 now,	 however,	 see	
how	there	is	a	shrinking	space	for	freedom	and	
increasing	dissent,”	he	said.
When	 one	 claims	 to	 be	 a	 serious	 journalist,	

they	 have	 to	 accept	 the	 social	 responsibility	
that	 journalism	 has,	 said	N.	 Ram,	 Chairman	 of	
Kasturi	and	Sons,	delivering	his	keynote	speech	
on	‘Media	and	its	responsibilities’.

NDTV's Ravish Kumar presented Bala Kailasam 
Memorial Award, others receive citations

N. Ram (third from left), chairman, Kasturi and 
Sons, along with the Bala Kailasam Memorial 
Awardees.
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Reflecting	 on	 the	 functions	 of	 the	 media,	
Mr.	 Ram	 said	 that	 news	media	 had	 a	 credible	
information	function	as	well	as	a	critical	function	
to	perform	—	to	analyse	and	investigate	as	well	
as	 refrain	 from	 hyper	 commercialisation	 and	
other	dishonest	practices.
“The	 media	 also	 has	 a	 great	 role	 in	 building	
an	 agenda.	 The	 environment	 today	 is	 one	 of	
growing	 intolerance	 and	 journalists,	 historians,	
artists	 and	 many	 others	 have	 been	 affected	
by	 draconian	 laws	 such	 as	 the	 law	 of	 criminal	
defamation,”	he	explained.
Stating	that	the	news	media	in	the	country	was	

in	the	growth	mode,	Mr.	Ram	said	that	he	hoped	
that	young	journalists	would	come	together	and	
combat	 dangerous	 tendencies	 of	 intolerance.	
Ram	later	presented	the	awards.	
The	 jury	 that	 selected	 the	 finalists	 for	

2016	 comprised	 veteran	 journalist	 Sushila	
Ravindranath;	 former	 arts	 editor	 of	 The	Hindu,	
Sadanand	 Menon;	 theatre	 director	 Prasanna	
Ramaswamy;	 The	 Hindu	 Readers'	 editor	 A.S.	
Panneerselvan;	 documentary	 filmmaker	 and	
cinematographer	R.V.	Ramani;	and	Press	Institute	
of	 India	 director	 Sashi	 Nair.	 The	 committee	
had	met	on	October	31st	to	make	a	final	list	of	
winners. <
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All India Radio (AIR) has the distinction 
of  being one of  the major broadcasting 
organisations in the world. The News Services 

Division (NSD) of  All India Radio, now under Prasar 
Bharati, has a proud history of  more than 80 years 
during which it has grown to be the biggest news 
organisation in India. NSD fulfills its mandate by 
providing the information needs of  people in every 
nook and corner of  the country.  One of  the oldest 
news broadcasting organisations, providing accurate, 
balanced and credible news since 1937, it has a 
committed listenership.

NSD broadly functions at three levels: Regional, 
National and External. It also contributes to the news 
broadcast of  the External Services Division of  the 
All India Radio. Initially, External Services were part 
of  the News Services Division. It was de-linked from 
the Division on September 15, 1948.  However, the 
external news bulletins are compiled and provided 
by NSD to ESD.  NSD also caters to localised areas 
in many locations.  

AIR News Services Division 
moves with the times
Living up to its noble ideals of bahujan hitaya, bahujan sukhaya (for the happiness of 
many, for the welfare of many), the New Services Division of All India Radio Division will 
strive to provide news and views to every person in India, 24X7, in all major languages 
and dialects, while adhering to the highest professional ethics and standards in radio 
broadcasting, says Pulugurta Chandra Sekhar, while tracing some of its history and 
looking at the present

NSD had a modest beginning in 1936 when only a 
few news bulletins were broadcast. Now, it caters to 
listeners in India and abroad with a staggering 443 
bulletins daily and 1060 news-based programmes 
monthly from 46 Regional News Units located in far-
flung areas like Port Blair in the East, Bhuj in the West 
and Kohima in the Northeast.  In addition to the daily 
news bulletins, NSD also mounts a number of  news-
based programmes on topical subjects from Delhi 
and some other Regional News Units. According to 
the Audience Research Unit, news, especially regional 
news, is one of  the most listened-to programmes. A 
recent study shows that regional news has a very high 
listener rate, going up to 25 per cent in some states, 
especially the northeastern and southern states. 

Today, NSD produces bulletins in 92 languages/ 
dialects. These include bulletins in Arabic, Baluchi, 
Burmese, Dari, French, Nepali, Persian, Pashto, 
Sinhala and Tibetan. Further, special bulletins/
programmes are aired during elections, budgets 
and sessions of  Parliament/state legislatures.  From 
conventional terrestrial broadcasting, NSD is also 
moving with the times,  marking its presence in 
new media such as Facebook, Twitter, Soundcloud, 
Youtube and Instagram. News updates are available on 
Live Streaming on the FM Gold Channel.  A mobile 
application has also been developed for National and 
Regional News.  

NSD opened its account on Soundcloud (a very 
popular audio platform) in May, 2014.  It uploads 
audio clips of  English and Hindi headlines, and 
important news stories and major national bulletins 
and current affairs programmes are also put on 
Soundcloud shortly after their broadcast. The link is 

NSD's twitter handle has recorded three million-plus likes for its news 
items.
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provided through NSD’s Twitter handle and Facebook 
account. At the time of  writing, NSD has over 8049 
followers and 1996995 plays on Soundcloud.   

Twitter: @airnewsalertsof  All India Radio News 
started in January 2013. The handle has three million-
plus likes for NSD’s news items with a rating of  4.5 
out of  5; the account has 1.23 million followers. 
Successful Twitter conferences are being organised to 
get questions and suggestions on various discussion 
points. Hashtages (#) are created for different topics 
to get response from followers. All India Radio 
News started its Facebook page in June, 2013. The 
popularity of  the page has increased exponentially 
with the number of  page likes standing at 3.06 
million currently. The reach is over 12 million on a 
given day.  

NSD’s website newsonair.nic.in provides national, 
international, sports and business news, besides news-
based programmes, features and special programmes. 
Audio- and text of  news bulletins broadcast from 
headquarters and regional news bulletins broadcast 
from RNUs are also uploaded.  The audio and text of  
the Independence Day address by the Prime Minister, 
the President’s addresses on Independence Day and 
Republic Day, and speeches delivered during the 
presentation of  the Union Budget and Railway Budget, 
and on other special occasions are uploaded on the 
website.  A special photo gallery has been created for 

Independence Day and Republic Day celebrations, 
Swachh Bharat Campaign, etc.  The website also has 
links of  NSD social media platforms. 

In view of  the exponential growth of  mobile 
telephony in the country, the NSD Mobile App 
for Android phones has also been uploaded on the 
website and is very popular. It has an average user 
review of  over 4.1 on a scale of  5. On the app, NSD 
updates its hourly bulletins. More than 34.3 million 
successful visits have been recorded per month. The 
initiative also won the Gold Icon Web Ratna Award in 
2012 from the Government of  India for outstanding 
content of  news dissemination.

NSD does live webcasting of  the Prime Minister’s 
monthly Man Ki Baat, on its website www.newsonair.
nic.in.  A special window and page are created for the 
purpose. For the first time, Prime Minister Narendra 
Modi re-tweeted from his personal twitter handle one 
of  NSD’s tweets.  Live tweeting is done in English 
and Hindi simultaneously..  

NSD has been putting out news headlines on 
the FM Rainbow channel since Delhi from May 28, 
1995.  Twenty-four news headlines bulletins on FM 
’Rainbow’ are broadcast round-the-clock from Delhi.  
The duration of  each headline is approximately one 
minute. At present, 22 AIR stations are broadcasting 
FM headlines.

A news and entertainment channel called FM Gold 
(earlier AIR FM-II) was launched on September 1, 
2001.  The channel is on air for about 18 hours a 
day from 6 am to 10 minutes past midnight.  It is a 
composite blend of  information and entertainment 
with one third of  its contents devoted to news and 
current affairs. The channel carries news on the hour 
originating from Delhi. 

Composite news programmes Dophar Samachar 
in Hindi and Midday News in English are broadcast 
every day for a duration of  15 minutes each. The 
channel has also some specialised programmes like 
Market Mantra and Sports Scan. Other news-based 
programmes mounted on FM Gold include Vaad 
Samvaad, Countrywide (based on interviews with 
prominent personalities), Aaj Savere, Parikrama and 
Public Speak (audience across the country participate 
in the programme to pose their questions and answers 
are given by subject experts).

(The writer is a research scholar, JJT University, Jhunjhunu, Rajasthan, 
and works for the News Services Division of  All India Radio, New 
Delhi.)

NSD's account on Soundcloud, which has proved to be a very 
popular audio platform.
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A shot of  the AIR News Facebook page.
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KBA tops in newspaper 
printing

Over the course of  the past few years, KBA Digital 
& Web has adjusted successfully to the drastically 
shrinking market for new newspaper presses and in 
the meantime placed an additional focus on growing 
market segments such as service or digital, functional 
and packaging printing. Even so, the role of  the 
world's leading supplier of  newspaper press lines for 
the upper and highest performance classes remains 
undisputed, and the modern portfolio presented by 
the manufacturer of  the first ever rotary newspaper 
press is evidence that KBA has no intention of  
surrendering the position. 

The past 12 months have seen orders received 
from Mittelrhein Verlag in Koblenz for a further 
Commander CT 6/2, from Mitteldeutsche Zeitung 
in Halle and Druck-und Pressehaus Naumann in 
Gelnhausen for two Commander CL presses, and 
from CPI on the island of  La Réunion for a waterless 
KBA Cortina. 

Says Stefan Segger, new Sales director at KBA 
Digital & Web: “Against the background of  the 
market developments in newspaper printing, we 
are quite satisfied with the orders received. Further 
projects are in the pipeline and decisions are expected 
soon. When it comes to new investments, customers 
are currently most interested in flexible presses with 
practice-oriented automation, and we have built up an 

excellent reputation for precisely that with our trio of  
Commander CL, Commander CT and Cortina. All 
three presses are new developments launched since 
the turn of  the century, and we are already counting 
more than 60 installations in Europe, America and 
Asia.” 

This year, a Commander CL went on stream at 
Aschendorff  in Münster, and a second press of  this 
type will be starting production at Oppermann Druck 
und Verlags-GmbH in Rodenberg by the time this 
issue goes to print. 

Two new KBA Cortinas 
for Belgian printer

With an order for two new double-width KBA Cor-
tina presses and a comprehensive retrofit programme 
for its existing KBA Commander line, newspaper 
printer Coldset Printing Partners from Belgium has 
committed to a major investment in print capabilities. 

“It was especially important for us, that we can obtain 
everything we need from a single source. The biggest 
challenge will be to coordinate the extensive retrofit 
measures perfectly with the installation of  the new 
presses. But given our longstanding partnership, we 
are convinced that Koenig & Bauer will accomplish 
this task in admirable fashion,” says CPP managing 
director Paul Huybrechts. 

The first of  six retrofit phases will begin in the middle 
of  this year, and the two KBA Cortinas are scheduled 
to go live at the CPP print centre in Paal-Beringen 
in 2018 and 2019. With their flexible web width 
(1200mm-1620mm/47.2in-63.8in), the Cortinas are 
able to produce the most varied formats.  

The waterless coldset process realised on the Cortina 
guarantees excellent print quality for newspapers, 
magazines and a range of  other special publications, 
while at the same time reducing waste to a minimum.  
The elimination of  dampening units is good for the 
environment, and the compact design and extensive 
automation of  the press make work easier for the 
operator. The two Cortinas each comprise two 
reelstands, two printing towers and a folder. Wide-
ranging automation features, such as automatic plate 
and format changing, CleanTronic washing systems, 
RollerTronic roller locks, and colour and cut-off  
register controls, shorten make-ready times and 
reduce maintenance outlay. 

Both presses are able to print newspapers with up 
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In recent years, the flexibly expandable KBA Commander CL 
has been the most popular choice for new investments among the 
European newspaper publishers.
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to 64 pages in tabloid format. The variable web width 
and an optional coating unit – a facility which no 
other coldset press can offer – enable the production 
of  high-quality semi-commercials for external target 
groups in addition to daily newspaper production. 
Other Cortina users are already very successful with 
such products. Further coating units and hot-air 
dryers can be retrofitted as and when required. 

The reelstands, printing towers, folders, controllers 
and consoles of  the existing KBA Commander 
are to be brought into line with the latest state of  
technology. The quarter-width ink ducts are to be 
replaced with full-width ducts, for example, and the 
entire scope of  mechanical, pneumatic, control and 
drive elements is to be overhauled or renewed. 

To accommodate future production demands, five 
of  the twelve towers of  the KBA Commander are 
to be dismantled and a folder is to be relocated. The 
impact on daily production will be minimised by 
spreading the work over six integrated retrofit phases 
lasting until mid-2019. 

Coldset Printing Partners was founded by the 
two Belgian media houses Corelio and Concentra 
in 2010, and is today the largest newspaper printer 
in the country. Alongside the nightly production of  
De Standaard, Het Nieuwsblad, De Gentenaar, L´Avenir, 
Gazet van Antwerpen, Het Belang van Limburg, De 
Limburger and Metro, a diversity of  ‘daytime products’ 
are already being printed. And with the two new 
Cortina sections, CPP is acquiring uniquely efficient 
and flexible equipment engineered to deliver print 
products of  the highest quality. 

Cromoman 4-1 for 
Namasthe Telangana 

In 2015, manroland India has made a breakthrough 
by clinching an order for a  Cromoman 4-1 newspaper 
press. The prestigious project with Namasthe 
Telangana – a Telugu language newspaper – has 
now been successfully finished with the production 
starting in October last year. 

The Cromoman 4-1 has especially been designed 
considering Indian conditions. It is a 4-tower 4-1 
press that is capable of  versatile printing possibilities, 
such as 32 pages, two times 16 pages, 24 pages plus 8 
pages and various possibilities of  two books in parallel 
production. There is an additional quarter fold for 
magazine printing. The maximum production speed 
is 75000 copies per hour. 
“With the new Cromoman 4-1 we perfectly focus 

on our future business. Now we are able to handle 
various other print jobs in addition to our daily 
newspaper. Soon we are launching an English daily 
and I believe this press will deliver best quality among 
other noted dailies,” Damodar Rao, chairman and 
managing director of  Namasthe Telangana explains 
the investment decision. 

The press is also equipped with several automation 
systems such as an automatic web up device or the 
manroland web systems Inline Control Systems for 
color register control with manual camera movement 
and cut-off  control. The Pecom control system 
offers the best possible technology for easy operation 
and short make-ready and changeover times. All this 
ensures perfect quality and productivity. 
“The investment in a highly modern manroland web 

systems Cromoman 4-1 reflects the development of  
Namasthe Telangana in becoming a modern and 
state-of-the-art newspaper publisher,” says Sudeep 
Bhattacharjee, managing director at manroland 
web systems India. “We have had a very close look 
at the press series. The efficient and energy-saving 
production combined with a high output is the ideal 

Visualisation of  the two new Cortina sections and the KBA Commander 
after the retrofit.

The excellent print quality of  the waterless KBA Cortinas – one of  which incorporates a coating unit – will enable high-quality semi-commercials 
to be printed for external customers alongside the night-time newspaper production.
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equipment for our growing business,” adds Srinivas, 
GM – Operations. 

manroland web systems has a good installed base in 
India. Altogether there are 26 web offset press systems 
that have been installed during the last years – 25 high 
speed newspaper presses and one commercial press. 
manroland web systems technology can perfectly 
reach the high requirements of  the fast growing 
Indian market, which is marked by numerous high 
circulation print products.

Finnish book printer 
opts for KBA digital tech 

With its investment in a 1/1 version of  the KBA 
RotaJET 130 from the flexibly expandable L series 
of  digital web presses by Koenig & Bauer, Finnish 
company Bookwell Digital Oy is treading new paths 
in book production. “With this new press, we will be 
able to print small job runs in a highly efficient digital 
process, and can react quickly and with outstanding 

print quality to short-term market needs,” says 
Managing Director Juha Manninen. The ordered 
KBA RotaJET 130 can print more than 500 million 
single-colour A4 pages every month. Put into the 
perspective of  book manufacturing, this means that 
Bookwell Digital Oy will be able to produce several 
million books per month. The high-volume press is 
scheduled to enter full production in Juva/Finland in 
mid-2017.

Bookwell was founded in the small town of  Porvoo 
in the south of  Finland more than 150 years ago. The 
company produces and distributes high-quality books 
with Scandinavia, Great Britain and Russia as the most 
important export markets. Up to 13 million books 
are printed each year by a total of  208 employees at 
locations in Porvoo and Juva. Last year, Harri Nyman 
and Juha Manninen purchased Bookwell and founded 
the new company Bookwell Digital Oy in Juva. Their 
next objective is thorough restructuring of  the book 
production activities. 

Says Juha Manninen: “We will continue to print 
hardcover and soft-cover books, but production will 
be much more flexible and supply chain orientated, 
avoiding warehousing. We are convinced that the 
KBA RotaJET will help us to develop new market 
opportunities, and that it will change the landscape 
for book production in Finland and Scandinavia.” 

All RotaJET L series presses share the same 
hardware platform and thus permit on-site expansion 
in one or more steps from the narrowest web width 
of  777 mm up to a maximum of  1380 mm, as well 
as upgrading from 1/1 to 4/4 printing. The RotaJET 
130 for Finland will run with a web speed of  300 
m/min. The combination of  precision machine 
engineering, cutting-edge inkjet head technology and 
KBA RotaColor polymer inks is the key to exceptional 
print quality (1200 dpi). The paper is supplied to the 

Production start of  the Cromoman 4-1: Damodar Rao, CMD, 
Namasthe Telangana, and Srinivas (right), GM – Operations, press 
the print button. 

A 3-D representation of  the RotaJET 130 for Bookwell Digital in Finland.
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and production, will offer even greater potential,” 
says Hauke Berndt, COO of  ppi Media.

Since 1970, Gutenberg Rechenzentrum GmbH & 
Co KG has been a leading IT service provider for 
the media industry. Its products for publishing and 
newspaper companies range from the conception 
and maintenance of  innovative IT systems to the 
provision of  suitable hardware platforms and 
software consulting services for SAP. Its core 
business focuses on the development of  its SAP-
based software VI&VA and e-VI&VA, designed 
to meet the specific requirements of  newspaper 
publishers. GRZ belongs to the Madsack Media 
Group and operates throughout Germany.

Dalim, Silicon Publishing 
announce tie-up

Dalim Software, makers of  highly efficient, scalable 
software solutions for the creation, production and 
management of  cross-media content, and Silicon 
Publishing, a leader in automating web-to-print with 
Adobe technology, have announced a partnership that 
has brought Silicon Connector technology, known 
as the best way to connect InDesign to DAMs, to 
Dalim ES. 

Dalim ES is an integrated media production 
platform, offering a complete solution—including a 
comprehensive asset management system—for the 
management and production of  many aspects of  
media services, regardless of  final output.

Silicon ES Connector for Adobe Creative Cloud 
is a powerful extension to Adobe technology that 
enables direct linking from InDesign, Photoshop, 
and Illustrator to Dalim ES 5. Rather than creating 
copies of  assets, Connector allows ES5 to serve as the 
sole system of  record. For InDesign, ES Connector 
offers unique low-level linking to multiple assets in the 
digital asset manager (DAM). When an asset changes, 
the user is alerted and the asset is automatically 
updated to the latest version. With Photoshop and 
Illustrator, single assets can be checked out, updated, 
and checked back into ES.

The new ES Connector supports end-to-end 
creative processes. Features include a comprehensive 
suite of  in-app controls for InDesign. Users can 
preview, place, and update DAM-resident assets, all 
without leaving the application. ES Connector creates 
links, not copies. This means no more duplicating 

two inkjet printing stations by an automatic KBA 
Pastomat reelstand in combination with the reel 
transport system KBA Patras M. 

Optimally matched IR/hot-air dryers and the 
intelligent web guiding over two central impression 
cylinders, without the need for turner bars, guarantee 
crease-free production in high print and register 
quality, even on thin stocks. The RotaJET 130 at 
Bookwell is to be linked directly to an automated 
finishing line to realise the efficient inline production 
of  ready-for-sale books.

ppi Media, GRZ 
strengthen partnership

For many years, there has been close cooperation 
between ppi Media’s ad solutions and GRZ’s 
business solution for commercial processes, VI&VA. 
As of  January 2017, the parties will intensify their 
cooperation with regard to product sales, product 
development and services for selected products. Ppi 
Media will therefore complement GRZ’s long-term 
partnership with Lufthansa Industry Solutions.

ppi Media and the Gutenberg Rechenzentrum 
signed an expanded agreement on their sales activities, 
thereby strengthening their position as competent 
partners in the field of  IT service providers and 
software manufacturers in the media industry. GRZ’s 
core business focuses on the development of  its SAP-
based software VI&VA and e-VI&VA, both designed 
to meet the specific requirements of  newspaper 
publishers. It covers a number of  modules, all of  
which are based on a uniform, cooperative business 
partner model. The main components include an 
ad and brochure management system, a sales model 
for subscription and retail sales, and a solution for 
processing other sales activities.

The sales partnership will bundle its activities in the 
German-speaking market with the aim of  opening up 
new international markets for VI&VA. Apart from 
product sales, the two partners will also focus on a 
closer integration of  their solutions. Ad reservation 
with AdX and ad production with AdMan will be 
incorporated directly into the business processes. 

“This is the logical consequence of  our long-term 
cooperation with GRZ and the Madsack Media 
Group. The VI&VA solution, which is used by 
publishers throughout Germany, plus our access to 
international markets and our solutions for planning 
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KBA Commander 3/2 for 
Caltagirone, Italy

After almost 35 years, Centro Stampa Veneto has 
decided to retire its old flexo newspaper press and 
to switch to offset. The Commander 3/2 which is to 
be installed by KBA-Digital & Web Solutions will be 
coming on stream in Mestre near Venice in summer 
2017. The new press is able to print up to 80000 four-
colour tabloid newspapers per hour (format: 440 x 
300 mm / 17.3 x 11.8 in). For the president of  the 
Caltagirone publishing group, Azzurra Caltagirone, 
the decision to work with Koenig & Bauer was only 
logical: “We were looking for a partner we could rely 
on also in the future. Koenig & Bauer was here the 
obvious choice.”

The Caltagirone group owns and publishes a total 
of  six newspapers, and views itself  as the market 
leader in Northeast Italy. Alongside the regular titles 
Messagero di Roma, Mattino di Napoli, Corriere Adriatico 
di Ancona, Quotidiano di Puglia di Bari/Brindisi/Lecce 
and the free newspaper Leggo, the KBA Commander 
will be assigned primarily to printing of  the Gazettino 
di Venezia. Some 90000 newspapers will then be 
produced in seven different editions. 

The KBA Commander 3/2 for Caltagirone 
comprises five four-high towers with H-type printing 
units and was engineered for a web width of  1320 mm 
(52 in). It is to be installed as an inline floor-mounted 
press with the operator side to the right. The five KBA 
Pastomat RC reelstands are arranged alongside the 
printing towers and supplied via the automatic KBA 

images or packaging entire projects just to share with 
others. File transfers are reduced to a fraction of  
their former size.

There are automatic in-app notifications: the entire 
team can stay current with the latest updates to 
every linked asset, quick high-res/low-res toggling 
to accelerate image-centric workflows and generate 
faster previews, and rich metadata searches that help 
users quickly find and link to the correct assets.

Linking directly to cloud-based assets is a 
liberating experience for design shops reliant upon 
collaborative authoring, especially when designers 
do not share the same network. It is quite common 
for agencies and other organisations to work with 
freelance designers on InDesign projects, which 
normally means packaging all related assets. With ES 
Connector, users are no longer forced to download 
files, link to local copies, or resort to cumbersome 
packaging, uploading, and re-linking when they want 
to share or update InDesign documents. Instead, they 
just distribute the InDesign file, and leave the assets 
on the DAM or Cloud. The availability of  a single, 
secure, central source of  assets saves huge amounts 
of  time, while dramatically reducing redundant assets 
and the consequent risk of  error.
"Silicon Publishing offers some powerful solutions 

that truly extend the use of  Dalim ES, and ES 
Connector has an enormous impact on productivity 
for publishing and creative workflows. It can easily 
be expanded with custom features, or integrated with 
other products from Silicon Publishing or Dalim 
Software partners," explains Carol Werlé, CEO, 
Dalim. "Users of  our systems will really appreciate 
the amount of  time they will save with a direct link 
to assets, such as images, from Adobe Creative Cloud 
applications."
"Most of  us at Silicon Publishing go back decades 

in the print industry, and have encountered Dalim 
Software's technology often in the context of  client 
implementations. We believe that a formal partnership 
between our two companies will certainly help our 
own customers, and hopefully introduce us to a 
new set of  customers who can benefit from a direct 
link to Adobe applications," comments Max Dunn, 
Silicon Publishing CEO. "There is a relationship 
where everyone wins."

Impression of  the KBA Commander 3/2 to be installed at Centro Stampa 
Veneto in Mestre/Italy.
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Photo-call after signing the contracts (l-r): Antonio Mastrodonato, 
Technical director Caltagirone publishing group; Jochen Schwab, Sales 
manager KBA; Azzurra Caltagirone, president, Caltagirone Publishing 
Group; Thomas Potzkai, head of  Service and Project Management 
KBA-Digital & Web Solutions; and Albino Majore, managing director, 
Caltagirone.

Patras A reel logistics system. When the web ribbons 
emerge from the printing towers, they are turned 
by 90° for forwarding to the folder. The turner-bar 
decks, the folder superstructure with its two balloon 
formers and the KF 5 jaw folder are placed centrally 
behind the printing units. The press also incorporates 
automatic roller locks (KBA RollerTronic), colour 
and cut-off  register controls, blanket washing systems 
and pneumatic plate clamping.

The two EAE consoles and the production 
planning and preset system are equipped with the 
latest hardware and software.

First ever Fujifilm plate-
setter installed

Fujifilm India has announced that it has successfully 
installed and inaugurated India’s first ever Eastcom 
VLF CtCP plate-setter machine at MAA Reprographics 
in Delhi. The company installed the Potevio-Eastcom 
DX-1700U CtCP system online with a heights 
processor. The state-of-the-art Eastcom VLF CtCP 
plate-setter system brings simplicity and quality to 
the demands of  VLF CtCP segment. It also increases 
throughput in the very large format – thereby raising 
the productivity of  the entire operation and reducing 
overall print cost.

Some of  the other benefits of  the Eastcom VLF 
CtCP plate-setter machine are simple plate loading, 

high resolution – 2400dpi, accurate registration 
system, reliable laser, and stability. 

Speaking on the occasion, S.M. Ramprasad, assistant 
VP, Graphic Arts Division, Fujifilm India,  said “The 
opportunity in the Indian print industry is ample 
and the technology that Fujifilm has to offer across 
the pre-press as well as the digital printing segment 
are in tandem with the current requirements of  the 
industry: environment-friendly and robust. The 
Eastcom VLF CtCP plate-setter system adds on to 
our extensive portfolio of  offset solutions giving 
us competitive advantage by increasing quality and 
reducing the overall print cost.”

 Added Masoom Kathuria from MAA Reprographics, 
“I started my first pre-press unit, AM Graphics, in 
April 2011 with FFEI Violet CtP Machine. We’ve 
had a very successful experience in terms of  quality 
and service support. With the industry moving 
towards CtCP technology, we decide to expand our 
service range and established our second unit MAA 
Reprographics. Banking on our successful experience 
with Fujifilm, we decided to invest in the Eastcom 
VLF CtCP online plate setter system. This will enable 
us to cater to a larger market segment and enhance 
our capabilities in addressing customer requirements. 
We are excited to see the response as it has increased 
our turnaround time and reduced our operating 
cost.”

Fujifilm established in 1934 has believed in 
innovation and creation of  new values through 
leading edge and proprietary technologies. The 
company continues to work hard to provide the 
Indian consumer the best products and services. 

Revised manroland Store, 
thanks to Trinity Mirror

manroland’s  ‘pilot customer’ Trinity Mirror 
Print explained to developers from manroland web 
systems precisely what web offset printers expected 
from an online shop for the supply of  spare and wear 
parts. Today, the ordering process is efficient, the 
implementation is a success.

Alexander Wachter, VP - Sales & Service Support 
at manroland web systems, had a clear vision of  

RIND Survey articles can also be read on 
our website: www.pressinstitute.in 
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the presence of  the manroland web Store, the 
e-commerce offering of  spare and wear parts as well 
as authorised consumables: "B2B online shopping, 
too, should be a convenient and fun experience – 
and aid technical clarification: navigating through 
parts groups or clickable explosion views, up-to-
date information on further developed and new 
products or product discontinuations and retrofits as 
well as the provision of  a variety of  technical and 
safety data sheets render incorrect orders virtually 
impossible. To achieve all that, we developed the new 
manroland web Store in very close collaboration with 
the printing company Trinity Mirror Print Watford, 
which explained all its functional requirements and 
tested their implementation intensively. Efforts, 
which have paid off: our customers confirm that we 
have achieved a feel of  intuitive purchasing." 

The completely revised manroland web Store went 
live in the middle of  July 2016 and the results speak 
for themselves, as Chris James, Building Services 
Stores manager at Trinity Mirror Print, confirms: 

"The cooperation was expressly constructive. Our 
concerns as a customer were understood and 
implemented in joint development work. All parties 
have benefited. Together, we have created an online 
shop which, in our eyes, is unique in the industry." 
This is demonstrated not least in operator friendliness, 
the most important customer requirement in online 
shopping, but also in its high product quality and 
competitive prices.

Not a conventional printing house, Trinity Mirror 
Print, Watford, was a demanding and ambitious pilot 
customer for manroland web systems to win. The large 
contract printer with six locations in Great Britain 

prints, for example, high circulation newspapers in 
tabloid, ¼-fold and broadsheet format. And so it is 
no coincidence that, in the United Kingdom, Trinity 
Mirror Printing has been awarded the title Newspaper 
Printer of  the Year several times in the past few 
years. 

Says Garry Crask, Engineering Production 
manager, Trinity Mirror Print, about the benefits of  
the customer-specific online shop: "With its excellent 
search functions and its comprehensive press-specific 
parts catalogues, the manroland web Store simplifies 
the order routines for the printing press. It convinces 
with its high level of  detail and its up-to-date prices". 
In addition, the printing house values the availability 
indicator for all of  the Store's products, which now 
even displays the availability of  partial quantities. 
This enables customers to optimise their purchase 
planning and warehousing, and negates the need for 
stockpiling.

There is an option to place orders via tablet directly 
at the press. Short distances, short order times – the 
benefits of  mobile online shopping are fully exploited. 
However, the Store is continuously being further 
developed, Alexander Wachter explains: “The next 
important step is the integration of  the Store into our 
customers’ merchandise management systems. This 
will make the Store an even simpler and more efficient 
tool for our customers' internal ordering processes." 
Today, Trinity Mirror Print has expressed its wish to 
make its development partnership with manroland 
web systems a long-term one. This support will allow 
the manroland web Store to expand its range of  
products and further establish its leadership in B2B 
online business. 

New office space for 
QuadTech India

QuadTech India has relocated to a larger, modern 
facility located in Gandhinagar, Gujarat, India. Steady 
growth of  the print market in India and Southeast 
Asia have sparked increasing interest in QuadTech’s 
control technology solutions, prompting a need for 
expanded and more functional facilities.

Hemant Desai, general manager of  Operations 
and Sales for QuadTech India, comments: “This 
move and expansion is a large step forward in better 
serving our customers. By creating a space that is 
both welcoming and functional, we intend to be 

Satisfied customers of  the new manroland web Store (from left): 
Garry Crask, Engineering Production manager at Trinity Mirror 
Print, Alexander Wachter, VP - Sales & Service Support at 
manroland web systems, and Chris James, Building Services Stores 
manager at Trinity Mirror Print. 
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better equipped to demonstrate QuadTech print 
technology solutions. We are also very excited to add 
local assembly capabilities and a local 24/7 help desk 
team to continue growing and extending our service 
capabilities.”

Says Karl Fritchen, president of  QuadTech: “It 
was truly an honour to share this inauguration with 
business associates, employees and their beautiful 
families. We are truly thankful to everyone and firmly 
believe our team is well-positioned to serve the needs 
of  our customers, to help them grow their businesses 
and become more profitable.”

Among the guests at the office inauguration were 
Pradeep Shah, managing director of  web offset press 
manufacturer Manugraph, and Bharat Shah, chairman 
and managing director of  flexible packaging press 
manufacturer Pelican. 

QuadTech, Inc is the world’s leading innovator of  
advanced colour and inspection technology for the 
printing industry. Founded in 1979, QuadTech sells 
its automated auxiliary control systems in more than 

100 countries to the packaging and converting markets, 
web offset newspaper and commercial markets, and 
publication gravure market. Headquartered in Sussex, 
WI, USA, QuadTech maintains a worldwide network 
of  sales and service operations, and is certified for 
ISO 9001:2008 DNV Standards.

Experts discuss workflow 
solutions at KBA seminar

On 9th November, KBA-Sheetfed Solutions was 
able to present its drupa innovations with help 
of  the local KBA agent Caledonian International 
Corporation to members of  the Printing Industries 
Association of  the Philippines (PIAP). Some 80 print 
professionals accepted an invitation to the event, 
which placed a particular focus on the topics of  
production management and Industry 4.0.

Andreas Friedrich, the new managing director of  
KBA Asia Pacific, began by introducing the KBA 
Group as an especially versatile and strong partner 
of  the print industry worldwide. Alongside the 
comprehensive product portfolio for the most varied 
market segments, unrivalled know-how in the field 
of  inline finishing and new offers to further optimise 
post-press processes, he highlighted the strengths 
of  the local organisation serving the Asian-Pacific 
Region when it comes to sales, service and networking. 
Information on unique technical features of  the 
high-performance Rapida offset presses, such as the 
makeready-saving dedicated drive technology, and on 
successful press installations in the region rounded 
off  his presentation.

Chris Waschke, workflow expert at KBA-Sheetfed 
Solutions, spoke about the different levels of  process 
automation. With KBA LogoTronic, the complete 

The new QuadTech office interior features modern architecture and 
functional space.

At the inaugural in October (l-r): Hemant Desai, QuadTech India GM, 
Operations and Sales; Karl Fritchen, president, QuadTech; Bharat Shah, 
CMD, Pelican; Pradeep Shah, managing director, Manugraph; and 
Sweta Patel, QuadTech India administrative assistant.

Andreas Friedrich and Chris Waschke spoke about modern workflow 
solutions in front of  some 80 print professionals from all over the 
Philippines.
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software suite and management information systems 
from a number of  different partners, KBA is able 
to implement tailored solutions to match individual 
requirements – right up to a closed-loop workflow 
with a 360° view of  all involved processes. Further 
offers under the heading of  performance management 
provide additional possibilities for process analysis 
and improvement in the print company.

For all participants, the seminar was not only a source 
of  technical information, but also an opportunity to 
discuss developments with the KBA experts and to 
establish new contacts.

Automation App Award 
for KBA-Sheetfed 

KBA is one of  the proud winners of  this year's 
Automation App Awards, the fifth round of  an annual 
series initiated by the trade magazine, elektrotechnik. 
The award was presented at a reception held during 
the trade fair, SPS IPC Drives 2016, in November. At 
the first stage, an expert jury had assessed the various 
automation apps which had been submitted from 
the perspectives of  utility value, originality, usability, 
relevance and security. Subsequently, the shortlisted 
apps were offered to the magazine readers for 
voting.

The KBA Rapida app enables control and 
maintenance of  the associated sheetfed offset 
presses via mobile devices. For the user, press 

operation is simplified, be-
cause the console is no 
longer the exclusive point of  
control. The control console 
becomes mobile.

After login, an info panel 
is opened with details on the 
commencement and course 
of  production, the current 
press status and the job which 
is presently being printed. 
The app also incorporates 
a maintenance manager and 
a batch data function with 
which consumables such as 
paper and ink can be tracked 
using QR codes. The data 
are sent to the console and 
automatically assigned to 
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(L-r): Milagros San Juan, PIAP president; Sammy Pimentel, GM, 
Caledonian International Corporation; Chris Waschke from KBA-
Sheetfed Solutions; Andreas Friedrich, managing director of  KBA Asia 
Pacific; and Caryll Yu, first vice-president of  PIAP, were happy at the 
end of  an interesting day for the representatives of  the Philippine print 
industry. 

Stefan Singer, head of  Electrical Design (right), accepted the 
automation App Award 2016 in the Production category on behalf  
of  KBA-Sheetfed. The award was presented by publisher Bernd 
Weinig (2nd from right) at a reception on 23rd November. Also in 
the photo are Matthias Engelmann, KBA-Sheetfed (left), and Jörn 
Kowalewski, Macio.

The KBA Rapida app 
makes the control console 
mobile for the printer

the relevant job. The maintenance manager contains 
a list of  maintenance tasks. Step-by-step instructions 
further simplify the maintenance process, and each 
maintenance step can be marked as “done” after 
completion. It is also possible to save individual 
remarks and comments, where appropriate. 

The Rapida app enables: a simple and innovative 
form of  authentication, reliable management of  
consumables, full and error-free maintenance, and 
constant overviews of  the situation on the press. 
The app stands out with a responsive design and is 
platform-independent.
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Coats, Operations manager of  Sun Community. Coats 
adds that they not only reduce the imperfections 
of  individual units but have also been able to use 
adjustments to avoid costly re-pinning of  several 
cylinders. “Our registration is exponentially better 
than it was previously.”

 Sun Community is using InDesign as their position 
solution and use custom built templates. Files are then 
sent to a Harlequin RIP, from there they go either to 
the Press Register System or to a Screen Flatrunner 
Server, and finally to a Screen Platerite News 2000S. 
No other press control system is in use.

 New ProImage is a leading developer of  browser-
based content management, digital workflow, ink 
optimisation, tablet and mobile solutions, colour 
image processing and production tracking solutions 
for the commercial and newspaper printing and 
publishing industries. Our solutions enable publishers, 
which have been dramatically affected by the rapid 
growth of  digital publishing to remain competitive in 
today's economic climate.

KBA-MetalPrint sells 
CleanAir Division 

With retrospective effect from 1st December 2016, 
KBA-MetalPrint GmbH in Stuttgart has sold its 
CleanAir division to Dürr Systems AG in Bietigheim-
Bissingen under an asset deal. Thermal exhaust air 
purification systems manufactured under the name 
KBA-CleanAir are used not only in the company's own 
metal decorating lines, but also in other areas of  the 
print industry, as well as in ink and paint production, 
surface treatment plants and the chemical industry. In 
2016, the 20 employees concerned generated turnover 

ProImage Press Register 
software for Goss press 

Sun Community News and Printing, published 
by Denton Publications, Inc, recently installed 
ProImage NewsWay Press Register Software for 
their 1960s Goss Community Press. Sun Community 
operates an 18000-square-foot production facility in 
Elizabethtown, New York and serves the region with 
seven targeted distribution newspapers throughout 
the Northeastern New York State along with a 
quarterly lifestyle magazine. Their Goss Community 
Press was bought in the early 1960s as a four-unit 
press with a community folder. In 1980, an SC folder 
and one C unit were added. Additional SC units have 
been added since and the press now operates with 
four stacked units and nine mono units with an SC 
and SSC folders.

 Since these type of  presses were not originally 
designed to run process colour, the pressmen at Sun 
Printing were challenged with their skills and expertise 
to produce good registration. However, spoilage and 
time have been costly while trying to keep up with 
colour requirements – looking at a spoilage/waste as 
high as 23 per cent. Additionally, certain print and 
advertising customers have refused to use colour for 
their print products or ads due to inconsistent colour 
reproduction. 

 In the past, Sun Community has added running 
circ as well as two high stacks but ceiling height 
has restricted them from going four high. With the 
arrival of  CtP, manual corrections such as stripping 
negatives that allow to adjust for better registration 
were not possible anymore and their rural mom 
and pop customer base had difficulties adjusting to 
computer controlled enhancements. 

 This changed with the installation of  ProImage 
NewsWay Press Register Software. NewsWay Press 
Register enables printers to correct mis-registration 
on the printing press without the need to physically 
touch or modified the press. Press Register registration 
correction process is a two step operation: first 
the registration errors are measured using a digital 
microscope then the digital file is modified before 
exposing to the film or plate.

 Now, Sun Community is already seeing financial 
savings in the form of  reduced waste due to fewer 
start-ups and recovery from roll changes. “We also 
see reduction in time spent on initial rollup,” says Bill 

With the sale of  its CleanAir division, KBA-MetalPrint is bundling its 
growth potential in the core business field of  metal decorating and coating 
lines.
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in the low two-digit millions with systems for the 
purification of  solvent- and odour-laden emissions.

For Managing Director Ralf  Gumbel, the asset deal 
was a logical step: “When you look at the vast exhaust 
air purification market, we are represented only in the 
segment of  thermal systems. For long-term success 
in this market, however, a broader portfolio, a global 
presence and a much greater scale of  business are 
imperative. Against this background, we decided 
to concentrate our growth resources on our core 
business with production lines for the printing, 
coating and drying of  tinplate und aluminium sheets. 
We will nevertheless continue to offer our customers 
the EcoTNV solution with thermal purification 
facilities integrated directly into the dryers of  our 
printing and coating lines, of  course. And with 
innovative new and further developments, we are 
geared to strengthening our market and technology 
leadership as the basis for further growth.”

Managing Director Ralf  Schechowiz adds another 
important aspect: “With the decision to transfer our 
CleanAir division to Dürr, we deliberately chose a 
renowned technology group with roots in the region, 
as this promised our loyal and experienced employees 
an attractive work environment with good future 
prospects within a short distance of  their current 
workplace. Our thermal exhaust air purification 
systems also round off  the portfolio offered by 
Dürr.”

manroland enters 
packaging printing

manroland web systems has sets a new benchmark 
for webfed printing presses featuring the latest in 
automation and technology for the growing packaging 

printing industry. Depending on applications ranging 
from board to foil printing, an optimised arrangement 
of  presses with offset, flexo and gravure printing units 
in hybrid configuration is available. The established 
Pecom-X drive, operation and workflow management 
system is the basis for combining various components 
from manroland web systems to form a one-system 
solution. The first press of  the new generation has 
been sold with offset and gravure printing units for 
the flexible packaging industry. 

manroland web systems' longstanding experience 
in highly automated offset printing offers its clients 
in the packaging sector new possibilities for staying 
competitive and allows them to react to the increasing 
demands of  the market. Meaning ever-shorter 
print runs, increasing price pressure, consistently 
high printing quality, reproducibility, just-in-time 
production, sustainability and machine intelligence 
through networking of  processes and systems. The 
most modern manroland web systems pre-setting, 
regulating and control systems enable waste reduction 
of  double digit figures. 

An integral component of  the one-stop solution 
from manroland web systems is the globally available 
life-time service package which is strongly linked 
with the automation of  the press. It connects users to 
the three service pillars: Solutions, Support and Store. 
And that means predictable costs and 24/7 access to 
the TeleSupportCenter during the entire life cycle of  
the press as well as the highest level of  convenience 
for order processing of  wear and spare part supplies 
via the manroland web Store.

Streamline Cartons installs 
first sheetfed offset press

It is set to arrive in January, and production will be 
starting by the end of  February – the KBA Rapida 
105 with six printing units, inline coating tower and 
full equipment for UV production will be the first 
sheetfed offset press to be installed by packaging 
producer Streamline Cartons from Adelaide in 
Australia. 

In the past, Streamline Cartons concentrated on 
carton design, pre-press and conversion stages, while 
the actual printing was outsourced to local partners. 
As demand for finishing and product refinements 
increased, however, it seemed only logical to bring the 
printing in-house, not least because that would also 

KBA-MetalPrint will continue to offer customers its prize-winning 
EcoTNV solution with thermal purification facilities integrated directly 
into the dryers of  the printing and coating line. EcoTNV received the 
MetPack Award in 2014.
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enable much quicker turnarounds. Says Operations 
manager Joshua Harris: “We were finding that we 
also needed access to UV print and finishing. In 
this respect, the configuration of  the Rapida 105 we 
ordered is tailored specifically to the needs of  our 
customers.” This included raising the press onto a 450 
mm plinth to accommodate higher piles, an enlarged 
sheet format of  78 x 105 cm, maximised substrate 
flexibility and facilities for inline quality control with 
QualiTronic ColorControl.

For Streamline Cartons, which was founded by 
Managing Director Kym Harris 20 years ago, the 
decision to install a press of  its own was a big step. 
But as his son Joshua explains, it will benefit both the 
company and its customers: “We have informed our 
customers that we will in future be able to offer direct 
printing onto microflute board up to 1.6 mm, for 
example, and that has certainly caught their interest. 
In the past, this was simply not possible and we had 
to laminate instead.”

To create space for the new press, Streamline 
Cartons has built additional high-rack storage for 160 
pallets. In the meantime, the company is also looking 
at further finishing options. Continued growth is 
recognised as important, because standing still can 
be viewed as a first step backwards.

HerencoPress invests 
in Schur palletizer 

Every week up to 250000 daily newspapers are 
distributed from HerencoPress AB’s printing plant 
in Jönköping, Sweden. In order to streamline and 
improve the pallet loading process, Herenco have 
decided to upgrade palletizing through installing a 
new SCP – Schur Compact Palletizer. With functions 
such as bundle centering and identification of  
bundle orientation, it will allow the optimisation 
of  the palletizer process in the future and it will 
keep possible disturbances to a minimum. The PC-
controlled route handling allows simple and optimal 
production planning with follow-up evaluation 
through current production reports.      
“The new SCP palletizing offers a higher degree of  

automation then our current equipment. Through 
reducing costly man hours, we are able to reach an 
increased level of  cost effectiveness,” explains Björn 
Ross, Mailroom manager at Herenco in Jönköping. 
The new SCP palletizer, which is manufactured at the 
Schur Packaging Systems factory in nearby Eksjö, is 
due to be installed during spring 2017. “With regard 
to availability of  service and support, the geographical 
proximity of  Schur is of  course a big plus” concludes 
Björn Ross.    

drupa deal (l-r): Graham Harris, Service manager KBA Australasia; 
Dave Lewis, director KBA Australasia; Joshua Harris, Operations 
manager Streamline Cartons; Kym Harris, founder and managing 
director of  Streamline Cartons; Dietmar Heyduck, senior VP, Sales, 
KBA-Sheetfed; and Kay Halboth, senior Sales manager, KBA-Sheetfed.

With the installation of  a six-colour Rapida 105 with coater and 
extended delivery, Streamline Cartons is joining the league of  packaging 
printers.

HerencoPress AB in Jönköping is due to upgrade its palletizing with a 
SCP - Schur Compact Palletizer. 



Industry Updates

44 January 2017SurveyRIND

Spinning roll lifter, from 
Foster

Foster, a major supplier of  cutting devices and 
other post-press equipment for more than 65 years, 
has announced the immediate availability of  the 
Foster On-a-Roll Lifter Spinner, the latest in the 
comprehensive Foster line of  material handling 
equipment.  Designed specifically for use by 
converters, package printers, and label manufacturers, 
the Spinner lifter enables a single operator to safely 
and easily load rolls.  The two roller shafts allow the 
operator to spin the roll into the proper position for 
a production run.  For roll unloading, the roll is spun 
in the opposite direction to break the friction lock.

Announcing the new lifter, Foster CEO Ted 
Borowsky said: "Media rolls are bigger and heavier as 
mills and converters seek to make their production 
workflow more efficient.  These larger rolls are heavy 
and unwieldy for operators and warehouse personnel 
to handle.  Our new Foster On-a-Roll Lifter Spinner 
can accommodate rolls as wide as 61 inches (1500mm), 
with diameters as great as 24 inches (610mm).  With 
it, a single operator can safely manipulate media rolls 
in shops with limited floor space and can quickly and 
single-handedly position fresh rolls for quick and 
easy mounting and unloading.  It is available from 
Foster dealers around the world."

For more than 65 years, Foster has provided 
finishing solutions for corporate users and businesses 
in the graphic arts industries.  Founded as Foster 
Manufacturing, the company simplified the name to 
Foster in 2015 in recognition of  a product line that 
has expanded well beyond cutters.  Throughout the 
Americas, Foster offers a complete selection of  quality, 
precision cutters and trimmers for wide format, 
sign-making and display graphics production.  As a 
worldwide HP partner, Foster provides a complete 
line of  lifters for handling the large media rolls used 
in grand- and large-format printing.  Foster products 
are distributed through a worldwide network of  
qualified graphic arts equipment dealers. 

KBA’s constant quest 
for quality pays off 

Since restructuring of  the parent company 
Koenig & Bauer AG at the beginning of  2015, 

the strict standards have 
also been effective for the 
newly formed subsidiary 
KBA-Industrial Solutions 
AG & Co. KG. With a total 
of  around 1000 employees 
at the KBA sites in 
Würzburg and Radebeul, 
K B A - I n d u s t r i a l 
Solutions assumes the 
role of  manufacturing 
service provider for the 
other companies of  
the KBA Group, as 
well as for external 
customers. 

Recently, the new 
subsidiary successfully 
completed the prescribed audit processes leading to 
certification under DIN EN ISO 9001:2015 and 
DIN EN ISO 14001:2015. The important quality and 
environmental management certificates complement 
the certification to BS OHSAS 18001:2007 regarding 
occupational health and safety.

The same can be said of  the group foundry KBA-
Gießerei GmbH in Würzburg, which has additionally 
installed an energy management system in accordance 
with DIN EN ISO 50001:2011. The integrated 
management system for both companies covers all 
departments and divisions.

In tandem with KBA-Gießerei GmbH, KBA-
Industrial Solutions also offers access to its enormous 
production resources, with well over 100 CNC 
machine tools and machining centres, many of  them 
of  the latest generation, its exceptionally qualified 
workforce and its broad know-how in fields such 
as hand moulding, the precision machining of  large 
workpieces or surface coatings to other machine and 
plant manufacturers – and that with acknowledged 
success. 

ppi Media’s research 
activity gets recognition

The Donor’s Association for the Promotion of  
Science and Humanities in Germany (Stifterverband 
für die deutsche Wissenschaft) is one of  the largest 
science funding institutions in Germany and has 
since 2014 been awarding the Innovation through 

In November 2016, KBA-Industrial 
Solutions successfully completed the 
process for certification to DIN EN 
ISO 9001:2015 for its locations 
Würzburg and Radebeul



Industry Updates

46 January 2017SurveyRIND

The highly regarded app of  the the Camping and Caravanning Club in 
the UK provides beautifully designed content to optimise engagement with 
their audience.

Research seal to companies for their special scientific 
responsibility. Now ppi Media has been honoured 
for its research activity.

By awarding the seal, the Donor’s Association 
for the Promotion of  Science and Humanities in 
Germany has acknowledged ppi Media’s commitment 
to research and development. The award is based 
on an annual survey by the association's institute 
for science statistics commissioned by the Federal 
Ministry for Education and Research.

ppi Media has been producing software for the 
media industry focusing on automated newspaper 
production since 1984, with many international large 
publishers and media companies amongst its customers. 
The company has been investing extensively in the 
fields of  research and development, aiming to create 
the best solutions for the digital transformation of  
the media industry and to provide the technological 
conditions for real high-quality journalism. One 
of  the company’s products is the innovative multi-
channel editorial system, Content-X.

Jan Kasten, chief  Technology officer of  ppi Media 
GmbH, says about the award: “We are delighted that 
our commitment to research as a private company is 
being acknowledged. Developing new and innovative 
software products for the media industry and the 
investment into research linked to this are a central 
pillar of  our company culture.” According to the 
association, less than one per cent of  Germany’s 
more than 3.5 million companies carry out research, 
making these companies extremely significant.

The Donor’s Association for the Promotion of  
Science and Humanities in Germany was founded in 
1920 and has been promoting education, science and 
innovation for about 100 years. The joint initiative 
of  companies and foundations aims to improve the 
conditions for scientific work by funding programs 
and through initiatives.

Prestigious awards for 
WoodWing customers

UK-based Camping and Caravanning Club 
received the Highly Commended award in the 
Launch (new format) Category at last year's Digital 
Magazine Awards in London. Additionally, two other 
WoodWing customers also received the same award 
in the Customer Magazine Category – the agency 
Medium Rare Content in Australia for the Qantas 

Magazine App and the National Theatre in London 
for its digital magazine, Backstage. 

All magazines were created with WoodWing’s 
HTML5 authoring tool, Inception, for the production 
of  responsive content. The Digital Magazine Awards, 
which is seen as the most prestigious event within 
the international digital publishing sector, rewards 
creativity, innovation and commercial success. The 
award was given for the Camping and Caravanning 
Club’s new magazine app, which was launched last 
year. The beautifully designed app allows the club to 
optimise engagement with their audience by providing 
members with magazine content anytime, anywhere. 

Camping & Caravanning is the monthly magazine for 
the Camping and Caravanning Club. At 111 years of  
age, it is the oldest magazine in the world for all forms 
of  camping. Its first magazine app was launched in 
February 2014 and the magazine currently has a 
combined print and digital circulation of  290000 a 
month.

The club developed their new app with the assistance 
of  The App Lab using WoodWing's Inception digital 
content creator. The App Lab designed the initial 
templates, and managed the team through the process 
of  migrating from InDesign workflow to HTML. 
By incorporating Inception’s HTML5 responsive 
capabilities, a solution was provided to easily create 
and distribute the magazine articles to all of  the Club’s 
members.

Says Simon McGrath, editor-in-chief: “Together 
with our partners, App Lab, we’ve been working hard 
to relaunch our iPad edition on to a new platform so 
that it has a greater depth of  content and is available 
on both iPad and iPhones plus Android tablet and 
smartphone devices. Our Highly Commended award 
is testament to the hard work and improvements 
we’ve made to the mobile edition, which is also now 
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free to members."  By using WoodWing’s Inception 
HTML5 publishing system with Adobe Experience 
Manager, the Camping and Caravanning Club is now 
able to streamline their content creation process and 
easily publish the digital editions of  their magazines.

Hunkeler Systeme AG to be 
focus at Innovationdays

Hunkeler Systeme AG will be placing the focus 
of  the Hunkeler Innovationdays 2017 on disposal 
logistics for the printing industry and security printing. 
Disposal logistics play a central role in print finishing 
systems. Only if  the technology works faultlessly is 
economical operation of  the overall system secured. 
Disposal logistics must therefore be viewed as a 
component of  the entire production system and 
included in planning from the outset. 

At the Hunkeler Innovationdays this year, Hunkeler 
Systeme AG will be using various exhibits to 
underline the importance of  disposal logistics. The 
focus will be placed on further processing in the 
printing industry (offset and digital) and security 
printing. During the trade fair, a large-scale system 
will ensure the disposal of  paper scraps and milling 
dust on three-knife trimmers and binders for several 
exhibition partners. The system works according 
to the efficient vacuum principle: the air is freed of  
paper dust by a filter system and released into the 
atmosphere following purification. 

An energy saving system (ESS) and an automatic 
cut-off  feature (ASS) reduce the costs of  system 
operation by up to40 percent. Compact waste 

extraction systems of  the HKU series will be used 
for the local disposal of  production waste at several 
exhibition stands.

For national bank and security printing plants, 
Hunkeler Systeme AG has developed a system 
for the safe destruction of  banknotes and other 
securities. The waste is shredded into particles with a 
diameter of  six millimetres and pressed into compact 
briquettes. Pallets are identified via barcode and 
tracked in the workflow. The workflow is monitored 
via the Hunkeler Control Manager.

Hunkeler Systeme AG will be presenting the 
Hunkeler Document Destruction System (HDDS-
30) for the safe disposal of  electronic components. 
The system destroys hard disks, laptops and desktop 
computers as well as paper files and documents. 
Information stored on data carriers is safely destroyed 
in accordance with DIN standard 66399.

Goss strengthens senior 
management team 

Goss International has announced the addition 
of  two senior executives to its management team, 
as it continues its restructuring and renewal efforts. 
Stanley Blakney has been hired as chief  operating 
officer and Durham, New Hampshire, site leader, 
and Sven Doerge has been hired as chief  financial 
officer. Blakney has served in his role since August 
and Doerge joined Goss in June.

Blakney joins Goss after having served in senior 
management positions for several diversified 
global manufacturing companies. Most recently, he 
completed a two-year assignment as VP of  Global 
Operations at VAG Global, a Rexnord subsidiary. 
Blakney has notable experience in overseeing and 
implementing lean business practices globally. Prior 
to Rexnord, Blakney worked at ARCADIS and 
Waukesha Engine, driving cost-effective improvement 
processes for over 10 years.

Doerge joins Goss after having previously served as 
chief  financial officer at Festo Americas. In that role, 
Doerge provided financial leadership to nine Festo 
companies in each of  the core Americas regions 
comprising North, South and Central America. He 
has held senior-level management positions in a 
variety of  countries, specialising in reorganisation, 
strategic planning and cost reduction management. 
As of  2014, Doerge has been a board member of  

To ensure economic operation, disposal logistics must be viewed as a 
component of  production systems and included in planning from the outset.
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Jonathan Rogers.

the German American Chamber of  Commerce New 
York and serves on its Audit & Finance Committee.

Onyx Graphics appoints 
global marketing head

Onyx Graphics, Inc, has announced that it has 
named Jonathan Rogers as its International marketing 
manager, effe-ctive immediately. In the newly created 
position, Jonathan is responsible for leading the 
Onyx Graphics Marketing team in developing and 
executing global product marketing plans and reseller 
support programs.

Jonathan comes to Onyx Graphics from Microfocus, 
a global enterprise software solutions company, 

shareholder. The systems of  
MWM Group are used by 
more than 150 printing and 
publishing companies around 
the world – Bold Printing, 
Dagens Nyheter, Sydsvenska 
Dagbladet, Svenska 
Dagbladet, El Mundo, 
Fairfax, Helsingin  Sanomat, 
NTM, Pressgrannar, Dallas 
Morning News, Columbus 
Dispatch and Sörmlands 

Jörgen Karlsson.

where he served as digital 
marketing manager. Prior 
to that, he was at Firmco 
Group where he was 
director of  Marketing. 
Jonathan also held the 
position of  Business 
Development & Digital 
Operations manager for 
Critical Mission Consulting 
(CMC), a capital growth 
and operations company. 
Before CMC, he was with Monolith USA as its VP 
of  Operations, Marketing and Sales.

MWM Group has new board 
member

As the MWM Group plans to grow further, the 
Stockholm-based software and consultancy firm 
has expanded its board. New board member Jörgen 
Karlsson will oversee the expansion into Germany 
and into the packaging industry.

Karlsson  recently served as the CEO of  Wifag-
Polytype Technologies AG. The company, a part of   
Swiss Wifag-Polytype Group, included the business 
units of  Wifag (Printing Machines for Newspaper 
Production), Polytype Converting (Coating and 
Converting Systems) and Polytype's digital activities. 
Before that, Karlsson ran Swedish machine 
supplier Solna Offset AB for ten years as the main 

Printing. With publishing and printing group Burda 
(Offenburg) and TSB, MWM Group has well-
known customers in the German market. MWM 
Group is headquartered in Stockholm and has offices 
in Västerås, Malmö  (Sweden) and Pittsburgh (USA).

New Sales manager 
for Presstek in NA

Presstek, LLC, leading provider of  eco-friendly 
printing solutions for commercial and newspaper 
printers, has announced the further expansion of  its 
North American sales team with the appointment of  
Sean McGovern as Sales manager, Central Region, 
CTP Systems & Printing Plates. Operating out of  
Minneapolis, McGovern comes to the Presstek role 
with more than 25 years’ industry knowledge and 
expertise gained through a variety of  positions with 
leading industry players including Kodak, Screen, 
Agfa, and CGS.

Prior to joining Presstek, McGovern held sales 
management positions at Kodak, Screen and Agfa. 
At Kodak, he was a Solution Sales manager, selling its 
full portfolio of  products; regional sales manager at 
Screen USA responsible for sales of  CTP, Workflow, 
Digital Print and Wide Format solutions; and, more 
recently, AGFA Corporation, where he was charged 
with sales and marketing of  CTP systems and Wide 
Format printers. 

India 2017
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RIND seminar focuses on environmental 
management of printing plants

Manoj Mathews, who made a presentation on environment friendly 
materials, chemicals and processes for newspaper printing, answers a 
question. 

Anand Srinivasan dwelt on the important aspect of  carbon footprint 
evaluation in newspaper printing plants.

Naga Raju and Thangarajan narrated their harrowing experience while 
dealing with the damages caused by Cyclone Vardah at the TOI press in 
Semmancherry.

<

Environmental Management of  Printing Plants 
was the subject at a RIND seminar conducted 
at PII-RIND, Chennai, on 19th December. 

Despite the large-scale havoc caused by Cyclone 
Vardah, and the city just about recovering and finding 
its feet, 17 managers/ executives from some of  
India’s leading newspaper presses attended. 

Anand Srinivasan, Research manager, WAN-IFRA 
South Asia, set the ball rolling with a broad sweep 
on the need for environmental management and 
initiatives in production facilities, the legislations that 
concerned factory operations and how implementing 
an environmental management system helped. 
He later dwelt on the aspect of  carbon footprint 
evaluation in newspaper printing plants, how it was 
calculated and what its significance was. 

Naga Raju K., chief  manager – Production, The 
Times of  India and  Thangarajan D., senior manager 
– Electrical, The Times of  India, together made a 
presentation on hazardous waste management 
in printing plants, the kind of  hazardous waste 
generated in printing plants and how they could be 
treated efficiently. They also narrated their harrowing 
experience, dealing with the damages caused by 
Cyclone Vardah at the TOI press in Semmancherry. 

Manoj Mathew, manager - Product Applications - 
South, DIC India, dealt at length with environment 
friendly materials, chemicals and processes for 
newspaper printing and the options available for 
printers.             

Those who attended the seminar were from Deccan 
Herald/ Prajavani, Dinamalar, Malayala Manorama, 
Mathrubhumi, The Hindu, The New Indian Express, and 
The Times of  India. 

RIND has been conducting regular seminars the 
past two years. Subjects have included Running a 
Web Offset Press: Best Practices, Printing Plant 
Maintenance, CtP Systems in Newspaper Production, 
and Newsprint and News Ink in Newspaper 
Production. 
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Dileep Padgaonkar passes away

TOLO News is a privately-run station that is often 
critical of  the insurgent groups that wreak carnage 
across Afghanistan. Its journalists are among a 
small band of  media workers who put their lives 
on the line to explain what is happening in their 
war-wracked country. “We are recognising TOLO 
News for its courageous work telling the stories of  
the people of  Afghanistan, a place that is becoming 
ever more hostile for the media," said Philippe 
Massonnet, AFP’s regional director for the Asia-
Pacific Region, and jury chairman. “By awarding 
the prize to TOLO as an organisation, we are also 
recognising the extraordinary work carried out by all 
Afghan journalists in ever-deteriorating conditions,” 
he added.

TOLO News has already paid the ultimate price for 
its dedication: seven of  its employees were killed in a 
targeted Taliban suicide bombing in January 2016, an 
attack denounced by rights groups as a "war crime". 
Lotfullah Najafizada, the director of  TOLO News, 
said the loss of  so many valued friends and colleagues 
had made 2016 a difficult year. “The late Kate Webb 
was an inspiration to dozens of  our journalists, who 
like Kate, have earned a reputation for being fearless 
in the face of  adversity." 

Organisations like TOLO are vital if  the world 
is to understand the horrific effect that years of  
conflict have had on the people of  Afghanistan, said 
Massonnet. "At AFP we are only too keenly aware 
of  the dangers faced by reporters working in the 
country, having lost one of  our own colleagues there 
in a bombing two years ago," he added. 

Rachel Miller, Kate Webb’s sister and a member of  
the jury, said the family was delighted by the special 
award of  the prize to TOLO. “Afghanistan held a very 
special place in Kate’s heart,” said Miller. “She worked 
there in the 1990s and forged close friendships with 
Afghans that lasted for the rest of  her life.” “Kate 
was always awed at the incredible work of  Afghan 
journalists in unimaginably difficult circumstances. I 
know she would have been very proud of  TOLO’s 
extraordinary courage and contribution to Afghan 
journalism.”

Saad Mohseni, chairman and CEO of  MOBY 
Group, which owns TOLO, said he was proud of  
Lotfullah Najafizada and the TOLO team. "Their 
dedication to free and independent reporting has 
contributed to building a freer, more tolerant and 
democratic Afghanistan.

Noted journalist Dilip Pad-
gaonkar passed away recently. He 
was 72 and had been ailing for 
some time. Padgaonkar was born 
in Pune in 1944. He graduated 
from Fergusson College, and 
got a doctorate in Humanities from the Sorbonne 
University in France in June 1968 before commencing 
an illustrious career in journalism.

Fluent in French, he joined The Times of  India as 
its Paris correspondent, serving the paper in various 
capacities before he was appointed its editor in 1988, 
a post he held for six years. In April 2002, he was 
honoured with the Legion d’Honneur, France’s high-
est civilian distinction, for his services to journalism. 
He also served with UNESCO in Bangkok and Paris 
from 1978 to 1986.

In 2010, along with academician Radha Kumar 
and former Information commissioner M.M. Ansari, 
Padgaonkar was part of  a team of  interlocutors 
selected by the Centre to design a road map for peace 
in strife-torn Jammu and Kashmir. A staunch liberal, 
he wrote passionately, eloquently and tirelessly against 
communalism, Hindu nationalism and terrorism 
among other pressing issues of  the day as reflected 
in his books like When Bombay Burned (on the 1992-93 
Mumbai riots which he edited) and numerous essays 
and articles. He was equally passionate about the arts, 
penning a book on Italian cinema maestro Roberto 
Rossellini’s eventful sojourn in India, titled Under Her 
Spell.

(Courtesy: The Hindu)

Afghan TV station bags 
prestigious award

Independent Afghan TV news station TOLO has 
won the 2016 Agence France-Presse Kate Webb 
prize for its consistently fearless work reporting in 
one of  the world's most dangerous countries. The 
prize, with a 3000 euro purse, honours journalists 
working in perilous or difficult conditions in Asia, 
and is named after a crusading AFP reporter who 
died in 2007 at the age of  64, after a career covering 
the world's trouble-spots, including Afghanistan.

Dilip Padgaonkar. 
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Born in New Zealand, Kate Webb earned a 
reputation as a fearless reporter while covering wars 
and other historic events in Asia during a career 
spanning four decades. She made her name in Vietnam 
and also worked in Cambodia, Indonesia, Thailand, 
the Philippines, India, South Korea and West Asia. 
She was known for her kindness and compassion and 
became a mentor to younger Asian journalists. The 
prize is administered by the AFP Foundation – a non-
profit-making, organisation set up to promote press 
freedom through training journalists in developing 
countries – and by the Webb family. It was first 
awarded in 2008. ”

AFP is a global news agency delivering fast, accurate, 
in-depth coverage of  the events shaping our world 
from conflicts to politics, sports, entertainment 
and the latest breakthroughs in health, science and 
technology. With 2326 staff  spread across almost 
every country, AFP covers the world 24 hours a day 
in six languages.

Deccan Herald closes Delhi 
edition 

English daily Deccan Herald is reported to have 
closed down its Delhi edition. The last local edition of  
the southern publication was printed in the national 
capital on December 15. While the local edition of  
Deccan Herald will cease, the political bureau in Delhi 
will continue with its reportage. In 2011, when Deccan 
Herald arrived in Delhi, it informed its readers that 
the edition was the “seventh for the newspaper” and 
the “first outside Karnataka”. The Delhi edition was 
edited by Ashwani Talwar. 

(Courtesy: exchange4media.com)

Lydia Polgreen is editor-in-chief, 
HuffPost

The Huffington Post has appointed Lydia Polgreen as 
its new editor-in-chief, the website announced recently. 
HuffPost CEO Jared Grusd described Polgreen 
as “somebody who is mission-driven, somebody 
who believes in values and very specifically, the 
deep authentic values of  journalism and the role 
of  journalism in today’s marketplace.” Polgreen has 
served as the Times’ West Africa Bureau chief, South 
Asia Bureau chief  and Johannesburg Bureau chief.

The Columbia University graduate also acted as 
deputy International editor, helping to oversee the 
launch of  The New York Times en Español, and, 
in April, she became the editorial director for NYT 
Global, part of  a $50 million investment to grow the 
paper’s reach into multiple international markets.

Print media registrations up 
Bucking global trends, the print media in India 

grew by 5.13 per cent as 5423 new publications were 
registered in 2015-16, according to the annual report 
of  Registrar of  Newspapers for India (RNI). The 
total number of  publications as of  March 31 stood at 
110851. Out of  the total registered publications, 16136 
were dailies and bi-tri weeklies, while the remaining 
94715 were of  other periodicities. The number of  
publications in Hindi was the highest at 44557, which 
was followed by 14083 publications in English.

Releasing the annual report, Information & 
Broadcasting Minister M. Venkaiah Naidu said Hindi 
publications continued to lead with over 31.44 crore 
copies per publishing day, followed by English with 
over 6.54 crore copies and Urdu with over 5.17 crore 
copies. “At the end of  the year 2015-16, the state 
with the largest number of  registered publications 
was Uttar Pradesh with 16984 publications, followed 
by Maharashtra and Delhi with 15260 and 12482 
registered publications, respectively,” an official 
statement added.

(Courtesy: The Hindu BusinessLine)
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January 27, organised by INMA, in 
Dallas, USA: INMA Global Media 
Awards. Details on INMA website

February 1-2, organised by WAN-
IFRA, in Lausanne, Switzerland: 
Connecting Sport and Innovation 
– Accelerate Workshop. Details 
on WAN-IFRA website

February 4-8, organised by 
IPAMA, in New Delhi: Printpack 
India 2017. Details from info@
ipama.org

February 15-17, organised by 
FESPA, in Bangkok: FESPA 
Asia 2017. Details on the FESPA 
website

February 20-24, organised by 
INMA, in London: Big Data for 
Media Week. Details on INMA 
website

2017

January 

February
March 13-14, organised by WAN-
IFRA, in Dubai: WAN-IFRA 
Middle East Conference/ Middle 
East Digital Media Awards. 
Details from christin.herger@wan-
ifra.org

March 15-18, organised by FESPA, 
in Sao Paulo, Brazil: FESPA 
Brazil 2017. Details on the FESPA 
website

April 18-20, organised by WAN-
IFRA, in Kuala Lumpur: Publish 
Asia 2017. More details from wilson.
leong@wan-ifra.org

April

March

February 22-24, organised by 
WAN-IFRA, in New Delhi: Digital 
Media India 2017 Conference. 
Details from infoindia@wan-ifra.
org

May

April 24-26, organised by WAN-
IFRA, in Copenhagen, Denmark: 
European Digital Media Awards/ 
Digital Media Europe 2017. More 
details from angela.pontes@wan-
ifra.org 

April 30 - May 3, organised by 
News Media Alliance, in New 
Orleans, LA: Media X Change – 
The Future of  News. More details 
from feedback@newsmediaalliance.
org

May 8-12, organised by FESPA, in 
Hamburg: FESPA Awards 2017/ 
FESPA 2017/ European Sign 
Expo 2017. Details on the FESPA 
website

May 21-23, organised by INMA, in 
New York: INMA World Congress 
of  News Media. Details on INMA 
website

Pressline India's recently launched SeeMyMachines platform enables data-capturing from machines on the shop 
floor, converts the date to useful information and gives a dashboard view of  the overall status of  the factory floor. 
The platform is cloud-based and enables the user to access the data from anywhere in the world. SeeMyMachines also 
comes with a mobile application, enabling the user to access data on the move.

Data-capturing from shop floor is achieved with the help of  Smart Connect (Kiosk / Consoles) for machine 
operator. Smart Connect Kiosks are Wi-Fi / GSM enabled, which pushes the captured data to the SeeMyMachines 
Cloud. Cloud computing is extensively used to convert the data to meaningful information. The consoles also feature 
an automated data backup facility, so that data is not lost in the case of  a network failure.

Work flow systems are also incorporated into the Portal, Like Job / Work order tracking, Operator Tracking, Shift 
Tracking, etc to enable maximum efficiency and effectiveness of  assets. The history is retained for a year for later 
analytical requirement.

The work flow module enables the team to understand every detail of  actual job being processed on each machine. 
The facility to Pre-Plan the work as well as the facility for the Operator to Key in the work details including wastage 
capturing, enables the production team to plan more efficiently. The actual work timings are also captured using 
operator login to estimate the effective utilization of  assets and resources. 

Remote management  system, from Pressline 
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Yes, digital publishing is here to stay

Tablets might still be a niche market in India, but they are a rapidly growing and promising 
new media channel for newspaper publishers. Digital publishing to tablets is another step 
in the ongoing evolution of the media industry. This change forces publishers to define 
an effective multi-channel publishing strategy, enabling them to effortlessly address any 
channel and to monetise new channels such as tablets successfully. A special report by 
Stefan Horst
                                               
                    >>> more

Dinamalar surges forward on the new media front

A 60-year-old newspaper has adapted and moved with the times, and moved quickly.  Its 
Web site attracts more than two million unique visitors and more than 190 million page 
views a month; its iPhone, iPod and iPad applications have recorded a substantial number 
of downloads and page views, with various apps being made available on the Android 
platform as well. All run and managed by a small team that is highly focused on delivering 
value to users as well as clients, and it has paid off well. Sashi Nair reports on the Dinamalar 
new media success story

                 >>> more
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Koenig & Bauer AG (KBA) is one of the pioneers of German engineering, and also a globally successful printing press 
manufacturer. Modern, networked production processes, which place a particular focus on product and delivery quality, 
energy efficiency, labour safety and environment protection, contribute to the success. KBA-Industrial Solutions, which 
assumes the role of manufacturing service provider for the other companies of the KBA Group, was recently certified to DIN 
EN ISO 9001 and 14001 Standards (see page 46). The important quality and environmental management certificates 
complement the company’s certification to BS OHSAS 18001:2007 regarding occupational health and safety. The quest for 
quality has to start from the shop floor. Picture shows a modern machining centre handling the precision machining of large 
cast parts for KBA printing presses and customers at its Würzburg factory.

SUCCESS UNDERPINNED BY A QUEST FOR QUALITY 
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